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BLUES,
BREWS & BBQS

Sponsored By:

For additional information or to get your tickets go to
www.marinette.recdesk.com
2501 Pierce Ave, Marinette, WI

Marinette, WI
TORONZOCANNON

JOEMOSS

VIP TICKETS $27.50

General Admission $17.50

NOVEMBER 2, 2024
5PM-10PM

Live Blues Music
Entrance into BBQ & Craft Beer Court
Meat Samples (While Supplies Last)
Live Blues Concerts
Children 13 & Under FREE

FREE BBQ samples from all 6 competitors
Complimentary craft beer of your choice
Pit passport voting ballot
Live Blues Concerts
Children 13 Under FREE

BBQ By:

Craft Beer
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An exhibition
with bite.

Oct. 5 - Jan. 5, 2025

get tickets: mulvacenter.org
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BǇ :anelle &isher
City Pages Editor

When Odyssey Climbing and Fitness 
opened its doors in early 2023, owners 
Sam Howard and Ben Ganther established 
Northeast Wisconsin’s only indoor rock 
climbing gym, but it won’t be the only 
gym for long as plans are in the works for a 
second Odyssey location in Appleton.

We started this journey about � ve years 
ago now,” Howard said. “We were both 
living in Milwaukee and we’re also brothers 
in law, so we spent a lot of time coming 
up here to visit Ben’s family and my wife’s 
family and climbing was a huge piece of our 
social program. We would hang out through 
climbing on a Tuesday night or � ursday 
might and then go grab tacos and a beer 
or something like that. When we came up 
here to visit family, we searched all over the 
place for a climbing gym in Green Bay or a 
climbing gym in Appleton or a climbing gym 
in Oshkosh because we were hoping to � nd 
that same kind of community — the same 
kind of spaces that we had in Milwaukee — 
up here. And we couldn’t � nd it. We knew 
it wasn’t for a lack of people that wanted 
something like this in the community and 
that’s when the gears started turning that 
maybe we should be the ones to bring it to 
Northeast Wisconsin.”

Howard said the Green Bay location has 
been successful in building that community 
he and Ganther were looking for.

“It took quite some time to get it moving, 
but as soon as we opened our doors, the 
community that started growing in this 
space was really special…” he said. “It’s 
been awesome to see how our youth 
programs have grown across Green Bay 
and Northeast Wisconsin and how many 
kids are getting in the gym and accessing 
a lot of the things that they couldn’t before 
or they’d have to drive to Milwaukee for. 

And then the community in the space is 
just unbelievable. We have a lot of adult 
programming, a lot of youth programming, 
a lot of community-facing events… it’s just 
been an incredible ride for the last year and 
a half since we’ve opened our doors.”

� e plan for Odyssey, Howard said, 
always involved expansion outside of 
Green Bay.

“It was kind of always our plan to 
grow across Northeast Wisconsin in that 
manner,” he said. “If you look at the Fox 
Valley Area, we think that there could be 
multiple climbing gyms — two, maybe 
three in order to meet the community at 
large. Appleton was our next area of focus 
after Green Bay. We’ve been spending a 
lot of time down at the Appleton Farmers’ 
Market this summer and we’ve been 
hearing a lot of excitement about it… We 
think that more people could be coming 
into our space in a bigger way if we have a 
facility down in the Appleton area.”

For those who haven’t had much exposure 
to climbing or an opportunity to get to a 
climbing gym, Howard said both Odyssey 
locations will be equipped to meet people 
where they’re at and help them get started.

“I don’t think you need to know much 
about climbing to jump into our space 
and get on the walls,” he said. “We have all 
the rental gear and our sta�  is incredibly 
knowledgeable and they’ll be able to 
walk you around the facility and get you 
comfortable with everything in the space 
before you’re o�  by yourself climbing. It’s 
a pretty easy, low barrier to entry to get in 
and climb for your � rst time.”

� e appeal of climbing, Howard said, 
is exactly what he and Ganther hoped to 
build with Odyssey — an opportunity to 
socialize while being active.

“It’s a social sport,” he said. “You’re 
in the gym and you’re hanging out with 

people and talking about the routes you’re 
climbing or you’re giving each other pieces 
of advice on how to do it more e�  ciently… 
You end up working really hard and not 
really noticing it because you’re just kind of 
hanging out with friends.”

� at’s not to say there aren’t other 
reasons to take up climbing, though.

“Outside of the social aspect, it’s a big 
mental and physical puzzle at all of the 
ability levels,” Howard said. “We have stu�  
in our gym that’s accessible for a � rst-timer 
and stu�  in our gym that could take years 
to climb. � ere’s always that mental and 

physical puzzle that you’re trying to put 
together that makes it really attractive to 
all sorts of di� erent people.”

Odyssey’s Green Bay location is open 
now with the Appleton location expected 
to open its doors o�  Hwy. 41 and Hwy. 47 
in 2025.

Learn more about Odyssey and � nd 
updates on the Appleton location at 
odysseyclimbing.com. 

Odyssey Climbing and 
Fitness expands with 
Appleton location

s /n addiƟ on to opportuniƟ es to socialiǌe͕ climbing 
also oī ers parƟ cipants a mental and phǇsical 

challenge. MicŬeǇ Schommer photos 

O d yssey w as started  b y Ben Ganth er and  Sam  H o w ard  to  
b ring  th e sense o f  c o m m u nity th ey’ d  f o u nd  at c l im b ing  

g ym s in o th er areas to  N o rth east W isc o nsin.

Odyssey’s Green Bay loca� on 
is o p en no w ,  w ith  th e Ap p l eto n 

loca� on expected to open in 2025.

THE REC
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Got Candy?

Beerntsen’s Candies
200 N Broadway, Green Bay, WI

920-437-4400
www.chocolatecandies.net

405870

BǇ MicŬeǇ Schommer
Contributi ng Writer

Originally from Haiti,  Gregory Frederic is a self-
taught, full-time artist who goes by the name of 
CrewlArt. Since moving to Green Bay in 2013, 
Frederic has become a well-renowned artist, not 
just throughout Brown County, but the entire 
Midwest. 

Frederic has painted many murals throughout 
northeast Wisconsin and has even been 
commissioned by � e Packers. 

“I’ve been painting since 2008,” Frederic said. “I 
picked up the paint brush, started doing my thing 
and here I am today, doing what I love to do.”

“You have to work harder every day, get better 
at what you do and never stop working,” he added. 
“You just have to keep rolling.”

His work features very vibrant colors and 
abstract representations. When asked about his 
artistic in� uences, Frederic said, “Actually, I like 
Salvador Dali… Kinda with the vibe of surrealism 
and I like Picasso. But again, I do have an in� uence 
for my home country and use the vibrancy, so I 
include those to my artwork as well.”

Frederic has been awarded for his art throughout 
the Midwest, including the Invitational and 
Feature Artist award for Madison’s Art Fair on 
the Square and the Greater Green Bay Black 
History Maker Honor for the We All Rise African 
American Resource Center. 

Of all these accolades, Frederic said, “I will 
say [my biggest] accomplishment is seeing the 
youth picking up and really appreciating what I 
do and… working with so many of them in the 
community.”

“� ey are the next generation,” he added. 
“So my biggest accomplishment with them is 
someday… keep the legacy going. And then, you 
know, yeah, putting more of them out there, you 
know, we can do so much.”

When asked about the impact of art on the 
community, Frederic believes that we can’t live 
without it.

“We just need something to rely on, something 
to, you know, when things are going around this 
world, to focus on. You know, technology, all of 
that give us all the opportunities to get more out 
there and then to express ourselves and then 
bring people together and in the community. I 
think all this very important.”

Before he moved to Green Bay permanently, Art 
Street had a large impact for him. Frederic wants 
to make sure that other people can appreciate 
Green Bay for all of its amazing qualities as well. 

“I don’t want people talking about Green Bay 
like it’s only cheese or anything,” he said. “I want 
to make sure that people know Green Bay. When 
people can visit, they can see cool stu�  about the 
art and everything like that; that when people 
visit Green Bay, it will be a place they never 
forget.” 

Art for a new generation

s Since moving to 'reen BaǇ in 20ϭϯ͕ &rederic has become a well-renowned 
arƟ st͕ not ũust throughout Brown �ountǇ͕  but the enƟ re Midwest. 

Submi� ed photos 

s then asŬed about the impact oĨ art on the communitǇ͕  
&rederic believes that we can’t live without it. 

THE CREATiVE

BRAND YOUR 
BUSINESS 

TO BROWN 
COUNTY!
Building a 
successful 

business is a 
marathon, 

not a sprint.

Call 920-799-4687 TODAY!

&rederic’s artworŬ͕ ͞dhe Zeal hp North͕͟  is 
Ĩeatured on this ediƟ on’s Ĩront page.

&ind more inĨormaƟ on about &rederic 
on his website at crewlart.com or on his 
/nstagram͕ Λcrewlart.
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THE PAGE

BǇ :anelle &isher
City Pages Editor

As director and publisher of �e 
Teaching Press at UW-Green Bay and 
advisor of Sheepshead Review, Dr. Rebecca 
Meacham is working towards establishing 
a publications hub in Northeast 
Wisconsin, o�ering opportunities not 
only for students to gain real-world 
experience in publishing, but also for 
artists and writers from near and far to 
have their work published.

Sheepshead Review
Originally started in 1975 and re-

launching in 2003, Sheepshead Review has 
established itself as a prestigious journal 
featuring a variety of art forms.

“Sheepshead Review is an international 
journal of art and literature,” Meacham 
said. “It accepts work from high school-
age all the way up to professional artists… 
We accept work in four genres — poetry, 
�ction, non�ction and visual art… One 
thing I love about Sheepshead is that it’s 
multi-genre. It sounds really goofy, but 
there aren’t many journals of the arts — 
they’re usually literary journals… If I was 
a visual artist or if I was just a regular 
wordsmith… I love the idea of my work 
appearing alongside multiple genres 
including visual art, which we have a big 
selection of compared to other journals… 
It seems inconsequential, but I’m a 
person who tends to, as an artist, look 
for collaborations between the words and 
images.”

Sheepshead Review is published twice 
each year, in the spring and fall, featuring 
works selected by the students working on 
the journal each semester.

“It’s a pretty competitive magazine…” 
Meacham said. “We usually get between 
400 and 600 submissions per issue, so 
that’s about between 1,000 and 1,300 
submissions a year… In each genre, we’re 
taking about 20 pages worth of work. 
So that might be �ve stories out of the 
hundreds that we get or maybe 18 to 
20 poems out of the hundreds that we 
receive. And the same goes for visual arts 

and non�ction. It’s competitive. We don’t 
just accept everything that gets submitted 
to us, but it is a great accomplishment to 
have your work published in Sheepshead 
Review… �ere is a bit of prestige to that, 
as well. �at’s a credential. Your work has 
made it through a number of readings and 
readers [to be accepted.]”

Over its history, Meacham said 
Sheepshead Review has established 
its esteem by being mindful of the 
contributing artists and writers, making 
sure their work is being presented as they 
intended.

“When you trust a press or a journal 
to publish your work, you’re trusting 
that they’re going to make it look good 
and appeal to as many people as it can…” 
Meacham said. “We have di�erent visual 
design people and layout editors every 
year, so they come in with fresh eyes. 
We’re not trying to give the same sort of 
look to each issue and we always make the 
work look beautiful, whether it’s a poem 
or it’s visual art. �ere is such care taken 
in the presentation and the editing and 
the appearance of the journal and the 
way it looks and the way it’s distributed. 
I would feel, as a writer, very good about 
that… �e other thing is that we are very 
sensitive — my editors and myself — to 
recognizing and respecting the voice of the 
writer or the intent of the artist, and we 
want to make sure that shines through.”

Submissions for this fall’s issue of 
Sheepshead Review open at the beginning 
of September.

More information can be found at 
sheepsheadreview.com.

The Teaching Press
While Sheepshead Review publishes 

small works by a variety of artists and 
authors, for the last �ve years, �e 
Teaching Press at UW-Green Bay has 
also o�ered publishing opportunities for 
larger works through its two imprints — 
Hard-Penned Press and Mimi and Rupert.

“How we’ve traditionally done business 
is called Hard-Penned Press,” Meacham 
said. “�rough that imprint, we aren’t 
technically the publisher because we don’t 

typically sell the work. What we are doing 
through that division is we have a menu of 
services that we o�er as part of a package 
including interior book design, cover 
design, sometimes developmental editing 
if necessary, copyediting, proofreading 
and media — we’ll do a press kit and a 
media kit and we’ll write a press release 
for the launch of the book… It’s fee-for-
services, so you pay us to do the editorial, 
publishing, design and some degree of the 
promotion and then after that, you are the 
one that sells the book. You, the client, 
are the one that takes the responsibility 
of getting that book out to the public. 
We don’t sell or distribute through that 
division.”

“�e other imprint we have is a true 
publishing imprint is Mimi and Rupert,” 
Meacham said. “�at is where A Portrait of 
Grief and Courage, Wandering Toft Point, the 
Fox River PCB Clean Up and Call Me Morgue
[came from]. �at is where we, as the 
press, acquire and are looking around for a 
good project that also serves a community 
need or is in some way telling stories that 
don’t typically get told and in the way they 
get told. [Mimi and Rupert] is just like a 

traditional publisher in the sense that we 
are investing all of the resources — we 
do all the work — and then the way we 
recoup expenses is by selling the book like 
every other publisher that’s out there in 
the world.”

Much like Sheepshead Review, it is the 
care and attention paid to each work that 
sets �e Teaching Press at UW-Green Bay 
apart.

“You have between �ve, sometimes at 
my lowest enrollment in the summer, and 
22 students who are working mainly on 
your book in di�erent ways,” Meacham 
said. “In terms of the level of attention and 
the level of care, that’s one of the bene�ts 
that you get from a university. We have 
courses with grades and accountability 
and leadership and internships… You get a 
lot of care and craftedness for the product 
that is produced… If you’re going through 
Hard-Penned Press services or if you’re 
going through Mimi and Rupert, there is a 
lot of attention being paid to you.”

To learn more about �e Teaching Press 
at UW-Green Bay and its imprints, visit 
uwgb.edu/teaching-press. 

A publication hub at UW-Green Bay

s Mimi and Zupert’s latest release is � Portrait oĨ 'rieĨ and �ourage bǇ SandǇ ShacŬelĨord. ShacŬelĨord ;middle͕ 
seated) was ũoined at the launch oĨ her booŬ bǇ manǇ ĨamilǇ members oĨ the individuals included in the booŬ͕ as 

well as members oĨ the deaching Press who helped bring the booŬ to liĨe. :anelle &isher photo 

s dhe deaching Press at ht-'reen BaǇ and Sheepshead Zeview oīer not onlǇ students the opportunitǇ to gain 
experience in publishing͕ but also the opportunitǇ Ĩor arƟsts and authors Ĩrom near and Ĩar to be published. 

 dhe deaching Press at ht-'reen BaǇ also has the eƋuipment and abilitǇ to print booŬs in-house. 
Submi�ed photos
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By Janelle Fisher
City Pages Editor

Four Wisconsin wineries have taken the 
� rst step in rede� ning Wisconsin wine with 
the launch of the Ledge Blanc initiative, a 
new wine consortium de� ned by regional 
signi� cance and quality standards.

� e Ledge Blanc initiative is spearheaded 
by its inaugural participating winery 
members — Parallel 44 and Door 44 in 
Kewaunee and Door Counties, Mixed 
Meadia in Egg Harbor, Anchored Roots 
south of Egg Harbor and Silarian Vineyards 
in Manitowoc County.

Ledge Blanc is a referred to as a Vintners 
Quality Alliance (VQA) and is modeled 
after the very successful wine quality and 
marketing program followed by wineries 
in the Canadian province of Nova Scotia 
called Tidal Bay Wines.

“It’s an attempt by myself and three 
others to produce a wine that is what we 
believe to be the best representation of 
wine from this part of the world…” Parallel 
44 Owner Steve Johnson said. “Basically, 
a few winemakers decide what are the 
best varietals that we have in terms of the 
best wine representation and that we can 
consistently do from year to year. Each of 
us can put our own unique spin on it as 
long as we’re in the parameters of using 
those varietals in di� erent proportions.”

Johnson said quality and adherence to 
those parameters is ensured by subjecting 
each wine to an evaluation before granting 
the use of the Ledge Blanc label.

“We add another layer of what we 
describe as quality assurance in the sense 
that we send the wines out to a panel of 
wine evaluators independent from us and 
they have to give us a score of 90 or above 
for us to use the term Ledge Blanc,” he said. 
“So it’s a way to evaluate the quality of 
the wine and, at the same time, develop a 
distinctive style that people can wrap their 
head around.”

Johnson said evaluators are speci� cally 
looking for wines sent out for evaluation to 
meet the characteristics set for the Ledge 
Blanc.

“� e key components are, ‘Are the 
balanced? Are they representative of the 
varietal? Do they � t the criteria of what 
we’re shooting for, which is aromatic 
and crisp?’” he said. “� e two de� ning 
characteristics of the Ledge Blanc whites 
is that they are crisp and aromatic. � ey’re 
basically judging if it meets that criteria, if 

it’s balanced and if it’s free of � aws. Should 
that be the case, generally you’re going to 
get a score of 90 or higher.”

� e Ledge Blanc program is still in its 
initial phase, Johnson said, with three of 
the four founding wineries having released 
their wines and plans to consider adding 
in a red or a rosE in the future, creating a 
family of wines to represent the Wisconsin 
Ledge Appellation.

Helping to get the word out about Ledge 
Blanc wines and increasing exposure to 
wine enthusiasts, Johnson said Festival 
Foods has agreed to shelve Ledge Blanc 
wines in a new section of its stores.

“I’ve been able to convince Festival 
Foods, at 18 of their locations, to put the 
Ledge Blanc in the same section as the 
sauvignon blanc sections of their store, 
which is unprecedented,” Johnson said. 
“Wines from across the state are put in the 
Wisconsin wine section. While it’s easy to 
� nd there, I think the wine enthusiasts of 
the world don’t walk past that section. It’s 
sort of a symbolic way of showing that this 
wine can stand shoulder to shoulder with 
some of the best wines in the world and it 
just happens to be from Wisconsin.’

Johnson said the road to being able to 
make wine in Wisconsin that can compete 
with those made in Europe and on the West 
Coast has been anything but simple.

“� e varietals that they are growing 
in California and Europe, they are called 
vinifera — it’s just the genus or species of 
the grape,” he said. “� ey have been famous 
world-over for the quality of wine. � ey’re 
the cabernets, merlots and chardonnays 
that have been around for a couple hundred 
years and proved to be making the best 
wine in the world. But the varietals we’re 
using are referred to as French American 
hybrids. I really don’t like that term, 
because, while it’s accurate, I think it’d be 
better to use a term like northern varietals 
to indicate the region that they’re from. 
� ey are the result of over 60 years of work 
from a by Elmer Swenson… You couldn’t 
plant the varietals on the West Coast or 
Europe [in Wisconsin] because once it got 
down to 10 degrees, they would die in the 
ground… Elmer realized that around the 
farm � elds of Western Wisconsin and the 
riverbanks, there’s wild grapes. And they’ve 
been here for thousands of years. So he 
kind of went around like Johnny Appleseed 
and he collected pollen from the wild 
species of grapes and he crossed them with 

the pollen of the cabernets, the merlots 
and the chardonnays of the world. � rough 
successive crossing of the o� spring of each 
of those crosses, we have these varietals 
now that have the genetic component to 
survive when its 20 below zero because of 
a native, wild grape parentage to them. But 
then they also have the varietal heritage of 
world-class wines.”

As the Ledge Blanc initiative gains 
momentum, Johnson said he hopes to 
see more Wisconsin wineries join in and 
more consumers recognizing Wisconsin is 
capable of producing quality wines.

“We’re just at the very beginning of 
developing this region, but in competitions 
these wines do as well as, if not better than 

some of the California wines,” he said. 
“We’re just so small yet and we’re not well-
known, but the quality and parameters are 
there. � ey’re very distinctive. In general 
they are a little lower in alcohol than 
California wines… And that cooler climate 
leads to more aromatic expression… I think 
a growing trend in wine right now is people 
are looking for lower alcohol and more 
expressiveness and wine that does really 
well pairing with food. I’d say it’s sort of 
a new region with new varietals for a new 
kind of consumer.” 

Redefi ning the Wisconsin wine industry

s Parellel 44 and Door 44’s fi rst Ledge Blanc wine. 
( Inset: Mixed Meadia’s fi rst Ledge Blanc wine.)

Submi� ed photos 
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Zeview BǇ MicŬeǇ Schommer
Contributing Writer

Of all that makes Beth Nguyen’s memoir 
compelling, Owner of a Lonely Heart: A 
Memoir builds on themes of absence as she 
recounts growing up in the United States 
as a Vietnamese refugee — all without her 
mother. Written out of chronological order, 
Nguyen’s memoir is composed of essays, 
which develop a more lyrical take on her 
experiences as a daughter, a mother and as 
a refugee.

As a child, Nguyen grew up in a white 
Michigan town. �e contrast between 
her home life, heavily re�ective of the 
Vietnamese culture her family left, and 
white America caused her to enter “an 
uncertain space, liminal state, partial 
refugee, where all the gaps are �lled with 
shame.” �is liminal space informs the 
silence that consumed her adolescence; it 
also became the language she is most �uent 
in. 

Having never met her birth mother until 
her late teens, all Nguyen knows is that 
her family left her in Saigon — and that 
she harbors the resounding guilt for this 
mutual absence. She connects narratives of 
“refugeetude” and motherhood, revealing 
the only concrete thing she has known 

from either of them is their uncertainty. 
She writes, “For me, motherhood, like 
being a refugee, has meant being in 
multiple consciousnesses at the same time, 
and never feeling sure about any of them.”

It is through learning about parenthood 
by being a mother that she comes to 
understand her parents. “Parenting, I know 
now, is a long relationship with failure,” she 
re�ects.

As Nguyen concludes her memoir, she 
realizes, “My whole life I have waited for 
permission—my own permission—to be 
here.” 

Nguyen presents her writing matter-of-
factly, never shying away from hard truths, 
leaving a brave portrayal of everything 
she had previously committed to silence. 
Her memoir is an evocative recollection of 
her upbringing, a portrait of shame and 
belonging. Nguyen emerges at the end of 
her memoir gentle and con�dent, ready 
to take up space, �nally content with the 
ambiguity to her life’s questions. It is an 
experience less about �nding belonging, 
but rather about growing into it. 

Owner of a Lonely Heart will resonate with 
readers who have struggled with family 
relationships, identity and belonging, 
especially pertaining to the refugee 
experience. 

Owner of 
a Lonely 
Heart: 
A Memoir
By Beth Nguyen

BRAND YOUR BUSINESS TO BROWN COUNTY!
Building a successful business is a marathon, not a sprint.

Call 920-799-4687
to advertise today!
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Algoma area residents and avid hikers 
alike had much to celebrate at the end of 
August with the designation of Algoma as 
an o�cial Ice Age Trail Community and the 
opening of the Algoma Segment of the Ice 
Age Trail.

“�e Ice Age Trail Community Program 
is a partnership with municipalities located 
throughout the state of Wisconsin near 
the Ice Age Trail and it’s a partnership 
with the Ice Age Trail Alliance…” said 
Amy Lord, Ice Age Trail Alliance outreach 
and education manager. “Our mission is 
to promote, create, maintain and support 
the Ice Age Trail. Our Trail Community 
Program is an opportunity for the alliance 
to work with municipalities, cities, villages 
and townships to support the trail, to 
promote the trail and to better the trail 
for community members and hiking 
enthusiasts who love the Ice Age Trail.”

�is summer, Algoma joined the ranks of 
more than 20 communities across the state 
as a designated Ice Age Trail Community.

“It’s been a pretty good year,” Lord said. 
“Five new trail communities is amazing — 
we usually get one to two every year. �is 
year, having �ve, we’re busy onboarding 
these communities… We’re super excited 
to have all these new communities join 
us. And in terms of trail, every year is 
di�erent. We have a plan in place to build 

and maintain trail and last year was actually 
one of our best years. I think we built 15 
miles of new trail. �is year we’re not going 
to have that much, but anytime we can get 
new trail, it doesn’t matter how long it is. 
It’s a good thing. We’re really excited to 
have this new segment and showcase it for 
the community and all of our other hikers 
that are working to �nish the Ice Age Trail.”

Along with the designation of Algoma 
as an Ice Age Trail Community, the city 
is also home to more than three miles of 
newly blazed Ice Age Trail, adding to the 
roughly 50 miles of Ice Age Trail already in 
Kewaunee County.

“�e Ice Age National Scenic Trail is about 
1,200 miles,” Lord said. “We’re still building 
it, so 700 miles are done. �ey’re complete. 
So we’re still working on connecting the 
dots and closing the gaps. We’ve got about 
450 miles to go. �e Ice Age Trail of Algoma 
will be an urban trail segment, so it will 
go right through the downtown area of 
Algoma. We’re excited because the trail 
showcases so many di�erent landscapes 
of Wisconsin and tells the story of glaciers 
and what glaciers meant to our landscapes. 
But it also goes through communities, so 
we can tell the story of the community.”

“�e story of the Ice Age Trail is the story 
of the glacier,” Lord said. “It traces the route 
of the glaciers from our last ice age 20,000 
years ago. And it’s an awesome way to see 
Wisconsin because there’s so many di�erent 
landscapes. In Algoma, you’re on the coast, 
looking at beautiful Lake Michigan. Maybe 
you head south to the Kettle Moraine area 
and you’re seeing the hills and the valleys 
and the peaks and the lows. �en maybe 
you head over to northern Wisconsin 
and all of a sudden you’re exploring the 
Chequamegon National Forest and these 
big beautiful woodlands. It’s a great way 

to see Wisconsin while you’re hiking the 
Ice Age Trail. I think it’s really important 
to know the scope — how big it is, why it 
is where it is and why we have the route 
where it is.”

As the non-pro�t partner of the Ice 
Age Trail, the Ice Age Trail Alliance relies 
on donations — of money and time — to 
make progress on its goal of �nishing and 
maintaining the trail.

“We have over 6,000 members and we 
have thousands of volunteers that are just 
an amazing community that supports the 
trail and supports hikers,” Lord said. “Our 
mission is to complete the trail. We don’t 
know when that’s going to happen, but 
it’s a really great group of people. If folks 
are new to the trail and want to get more 
involved or maybe dip their toe into hiking 
it, join us at an event.”

Whether you’re already familiar with 
the Ice Age Trail or just getting started, 
Lord said hikers of all experience levels are 
invited to join in on the 2024 Mammoth 
Hike Challenge, which challenges 
participants to traverse a total of 44 miles 
of the Ice Age Trail and visit three Ice Age 
Trail Communities throughout the month 
of October to receive a commemorative 
patch and certi�cate.

Registration is free and more details 
can be found at iceagetrail.org/mammoth-
hike-challenge. 

Ice Age Trail expands 
through Northeast Wisconsin
Algoma receives Ice Age Trail Community designation, new trail segment

s �long with the designaƟon oĨ �lgoma as an /ce �ge 
drail �ommunitǇ͕  the citǇ is also home to more than 

three miles oĨ newlǇ blaǌed /ce �ge drail͕ adding 
to the roughlǇ ϱ0 miles oĨ /ce �ge drail alreadǇ in 

<ewaunee �ountǇ. <ris Leonhardt photo 

 �lgoma area residents and avid hiŬers aliŬe had 
much to celebrate at the end oĨ �ugust with the 
designaƟon oĨ �lgoma as an oĸcial /ce �ge drail 

�ommunitǇ and the opening oĨ the �lgoma 
Segment oĨ the /ce �ge drail. 
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s W h eth er yo u ’ re al read y f am il iar w ith  th e 
Ice Age Trail or just getting started, Lord said 
hikers of all experience levels are invited to 

j o in in o n th e 2 0 2 4  M am m o th  H ik e Ch al l eng e.  
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THE BEAT

BǇ MicŬeǇ Schommer
Contributi ng Writer

Behind Green Bay’s local Weezer
tribute band, Weezfest, are Collin Catalano 
and Charlie DeVillers. Like most of the 
duo’s projects, Weezfest started out as a 
joke, a “What if?” scenario.

“We worked at the same Domino’s 
together for about a year and then we kept 
talking about how we were gonna jam and 
then we just never found the time to do 
it,” said Catalano. “Come 2022, we were 
at Badger State Brewing and we were just 
kind of hanging out there because we were 
both seeing the same band and then we 
had a few beers, got to talking and just 
said, ‘Wouldn’t it be funny if we did an 
entire show where we only covered Weezer 
songs?’ It’s usually how most of our things 
start out. It’s just, ‘Wouldn’t it be funny 
if…?’ and then we just do it.”

Catalano and DeVillers had known of 
each other in high school — both were in 
high school band, but at di� erent schools. 
Catalano went to Green Bay East; DeVillers 
went to Green Bay West. � e two came 
together to form the group in 2022 after 
Catalano had moved back to Green Bay 
from Milwaukee.

� e duo are also accompanied by � omas 
Killian, who DeVillers played with in 
7000apart for a short time, and also plays 
in another cover band, BoomBoxx. Matt 
Hayes plays with Catalano and DeVillers as 
well, while also being a part of the bands 
Wet Possum and Feel Good Kids. 

“Having two pros like � omas and Matt, 
it’s insane because half of the time Charlie 
and I show up and it’s like, ‘We kinda know 
the songs,’ but these guys have everything 
learned for the � rst rehearsal. So it was 

like, ‘We got to step our game up a little bit. 
We have to commit,’” said Catalano.

“� eir level of professionalism helped 
elevate Charlie and I and just, instead 
of [joking around], we really wanted to 
dig deep,” he added. “We listened to the 
albums, found a bunch of live concerts and 
learned how these guys are playing it live 
instead of going, ‘Oh yeah, these are the 
chords.’ But, when you come to Weezfest, 
you’re going to hear what the actual solos 
are, you’re hearing some of the buried 
guitar parts that you don’t usually hear on 
the record, so we’re trying to make it seem 
like you’re seeing Weezer for the � rst time.”

� e duo have a unique way of labeling 
their concerts: numerically. Catalano and 
DeVillers have hosted Weezfest 1 and 2, 
but also Weezfest 1.5 and 2.5. 

“We picture Weezfest as the main 
� agship where we’re gonna play the blue 
album and we’ll do a couple of other things. 
� e .5 [concerts] are where we can kind of 
get a little weird with it. For [Weezfest] 2.5, 
we did [at] At � e Tracks, so we just played 
the full green album and a couple other 
things,” he said. Catalano also added that 
the Weezfest 1.5 concert consisted of four 
hours worth of Weezer covers. 

When asked about the group’s major 
milestones, Catalano said that playing with 
the Appleton-based band Hang Ten was an 
amazing experience for them.

“� ey’re a super group basically, that 
just plays kind of whenever they want. 
� is band is — their thing is like, ‘We’re 
Wisconsin’s premier California band’ with 
that huge, awesome, washy California 
sound that I absolutely love — so asking 
them to play on a Wednesday at a night 
ticketed show [at] At � e Tracks when 
there was a bunch of other stu�  going on 

that past weekend, I was like, ‘It would be 
sick if anybody showed up.’ But we had a 
really good turnout for a band that doesn’t 
often play [outside of Appleton], especially 
with a Weezer tribute group. It’s just a 
goofy thing,” he said.

“Ever since the � rst one we did the � rst 
concert, we’re getting recognized for being 
like, ‘Oh, you’re the Weezer guys!’ I was at 
Heid Music in Appleton just buying some 
guitar strings or something like that and 
someone walked up to me and they’re like, 
‘Hey, did you do the Weezer tribute show?’ 
I was like, ‘Yeah, that was me.’ It’s funny,” 
he said.

In addition to these major milestones, 
Catalano said that he and DeVillers � nd 
their success is measured in how much fun 
they have at their shows. 

“I’ve played bigger shows, but I’ve just felt 
hollow after them. After doing it for long 
enough, you just start to realize, like, ‘Am 
I having fun at this show?’ And that feels 
like a measure of success to me… We’ve got 
a picture at [Weezfest] 2.5 under the bridge 
of just us and 10 friends of ours. Someone 
kind of drove by, took a picture of us; this 
feels like a cultural moment where it’s like 
everyone just hanging out. It’s through the 
guise of playing a show, but we’re hanging 
out with our friends and having a good 
time. � at’s my favorite part of music in 
general — it’s just bringing people together 
and having fun.”

� ough, playing in a Weezer cover 
band comes with its challenges, too. After 
months of rehearsing and curating their 
Weezer setlist and � nally performing, 

Catalano admitted jokingly that he and 
DeVillers have to check into “Weezhab.”

“We always experience that post-
Weezfest burnout because it basically ends 
up being all we listen to. And we keep joking 
for the month and a half after, it’s like, ‘I 
haven’t looked up Weezer in a month and 
a half ’ and then it slowly starts trickling in. 
And then, because it’s always a November 
thing or a summer thing, fall rolls around 
or spring rolls around and then we start 
getting that itch again. � e burnout 
afterwards is pretty real,” Catalano said.

Beyond the group, Catalano and 
DeVillers collaborate on many di� erent 
musical projects, a production group 
called Superfriends Productions and host 
a Weezfest-based podcast, aptly named 
WeezfestCast.

“We collaborate on Modern Haunting. 
� at’s Charlie’s original music. It’s kind of 
like a synth-rock thing. We keep calling it 
� e Strokes but worse, if they had synth,” he 
joked. “And then we manage a band, Carlo 
Champagne and the Balcony Brothers, 
which is like a funk band from the ‘70s and 
‘80s. I have a groove jam group called � e 
Vibe Center. And then I have a country folk 
project called Wood Violet [which is] my 
original music. � at has been really fun to 
write because it’s the � rst time I’ve taken 
that mantle as songwriter of the group and 
telling people, ‘� ese are the songs. � is is 

WEEZER? 
I hardly 
know her!

s �atalano said that he and Desillers fi nd their 
success is measured in how much Ĩun 

theǇ have at their shows. 

s dhe duo have a uniƋue waǇ oĨ labeling their concerts͗ numericallǇ. �atalano and Desillers 
have hosted teeǌĨest ϭ and 2͕ but also teeǌĨest ϭ.ϱ and 2.ϱ.

Getting to know your local Weezer tribute band
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how they’re played,’” said Catalano. 
He also added, “We usually end up, to 

some degree, even if the other person isn’t 
in that group, we usually are sending tracks 
or asking, ‘How does this sound?’ Charlie 
and I trust each other so much and we 
know what we like. It’s such a great working 
relationship.” 

Collaboration is such a large part of 
Catalano and DeVillers’ artistic processes 
that it’s no surprise that community is an 
integral value of the Weezfest group. 

“I like that local artists, to a visual or 

auditory degree, are creating events and 
spaces where the general community are 
able to gather and create safe gathering 
spaces. It’s wildly important in a growing or 
thriving town,” Catalano said. “When you 
go to an event that you’re passionate about 
or you’re interested in, the thing is, there’s 
gonna be something you have in common 
with pretty much everyone who’s there. So 
it’s such a great space to make new friends 
and even start putting yourself out there as 
an artist. I love anybody who’s like, ‘Who 
wants to create?’ And there’s a space for 

you to do that. And more than likely, if 
there isn’t, if you create [that space], the 
people will �ock to it. People love new and 
unique things. �at’s my absolute favorite 
part of it is that the community can express 
themselves.”

Follow Weezfest on Instagram @
weezfesto�cial for updates on upcoming 
shows and listen to their podcast 
on YouTube at www.youtube.com/@
weezfesto�cial. 

s Behind 'reen BaǇ’s local teeǌer tribute band͕ 
teeǌĨest͕ are �ollin �atalano and �harlie Desillers. 

s �ollaboraƟon is a large part oĨ �atalano and Desillers’ arƟsƟc processes. 
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Since 2019, Coastal Players has 
been expanding local theater o�erings in 
Marinette through independent shows and 
partnerships with other theater groups.

�e troupe got its start when founder 
Brittany Welch Pilz followed her dreams to 
perform in a show that just didn’t �t into 
the scope of any existing Marinette theater 
groups.

“�ere was a two-person show called 
�e Last Five Years that my friend and I 
wanted to do and we were really involved 
at �eatre on the Bay, which is now 
Bayshore Art Center, and we knew that 
it was unlikely that they would do just a 
two-person show there,” she said. “So I 
was like, ‘Well, how hard can it be to set 
up an LLC and do our own thing so we 
can do this show?’ So we did. It was very 
hard, but it was really successful. Since 
then, we kept going and choosing shows 
that might not be able to be done in the 
�eatre on the Bay space, whether it’s due 
to size or content or anything like that. So 
we’ve done shows in restaurants, at opera 
houses, high school auditoriums and now 
we have this partnership with �eatre on 
the Bay. We’ve been doing several shows a 
year just to give people more opportunities 
for performing and seeing performances in 
the community.”

After that �rst show in 2019, Coastal 
Players continued to grow and put on 
shows and, as of last year, entered into a 
partnership with �eatre on the Bay.

�is November, Coastal Players and 
�eatre on the Bay will present Rent.

“Our �rst partnership show with �eatre 
on the Bay was the Rocky Horror Show last 
year and then we did First Date: �e Musical
in February,” Pilz said. “So this is our third 
co-production with �eatre on the Bay and 
it’s going to be the biggest one that we’ve 
done since we started doing the 
partnership.”

Partnering with Coastal Players allows 
�eatre on the Bay to be a part of shows 
they might otherwise not have the platform 
to put on.

“As far as Coastal Players’ partnership 
with �eatre on the Bay, it’s getting closer 
and bigger every time,”said Brandon Byng, 

who will direct Rent. 
“Sometimes �eatre on 
the Bay, being connected 
with the university, they 
can’t do certain shows. 
[Coastal Players] lets 
us do those shows that 
are harder to do — 
that aren’t necessarily 
centered around kids 
or family-friendly. It’s 

kind of the next branch 
beyond that to be able to 

o�er these other types of 
shows.”
Rent, Pilz said, was a natural 

next show for Coastal Players and a dream 
show for many performers.

“Rent has just always been a bucket 
list show for me,” she said. “When we 
did the Rocky Horror Show, it was sort of 
in partnership with the Pride Center at 
UW-Green Bay. �e plan was to choose 
an inclusive, LGBTQ+ friendly production 
to do in the same spot every November. I 
just thought it was the perfect time to do 
Rent. I approached Brandon to direct, and 
thankfully he agreed. I don’t think there’s 
a theater kid out there that Rent isn’t on 
their bucket list.”

As Coastal Players has grown along with 
the theater scene in Marinette, Pilz said 
it has begun to draw in performers and 
audiences from further away.

“For the past 12 years that I’ve been 
involved up here, it’s been mostly locals,” 
she said. “Here and there, we would have 
people come from Green Bay and our 
most recent production at �eatre on the 

Bay, Matilda, had quite a few people from 
out of town…. With what’s going on with 
theaters across the state, we have a lot of 
out-of-town people coming. It’s pretty cool 
and encouraging to see the reach that we’re 
starting to have.”

�e expanded interest in Coastal Players, 
Byng said, is a re�ection of the experience 
the group o�ers.

“I think it’s a testament to the level of 
quality and attention to detail that �eatre 
on the Bay and Coastal Players put into 
their shows that it is attracting those out-
of-town people,” she said. “We’re really 
running a professional show as much as 
we can and training people to operate as a 
regular theater would. It’s nice. We’re still a 
community theater, but it’s a little bumped 
up from there. We try to always raise the 
bar a little bit.”

Learn more about Coastal Players and 
their upcoming production of Rent on 
Coastal Players’ Facebook page. 

A play on 
the Bay
Coastal Players 
to put on Rent

s �Ōer &irst Date͕ �oastal PlaǇers’ next partnership 
show with dheatre on the BaǇ will be Zent. 

s �oastal PlaǇers’ first show was dhe Last &ive zears. �oastal PlaǇers photos s /n :anuarǇ 202ϯ͕ �oastal PlaǇers produced 
dicŬ͕ dicŬ... Boom͊ 
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Between blurring lines of perception and truth, Hanna 
Halperin’s sophomore novel I Could Live Here Forever
explores the whirlwind relationship between a young UW-
Madison MFA student, Leah, and her boyfriend, Charlie, a 
charming construction worker who is 10 years her senior. 
He is also, as Leah �nds out, a heroin addict. Despite this, 
Charlie’s charisma becomes a focal point of her devotion 
to him: “What if I loved Charlie simply because he was 
Charlie?”

During her creative writing program, Leah’s writing is 
noticed by major publications, but her work, and most 
other facets of her life, are often overshadowed by the 
painstaking, “all-consuming” energy that Leah invests to 
her relationship with Charlie — energy that attempts to 
keep both of them a�oat. Charlie’s cycles of relapse mirror 
Leah’s progressively more discernible cycles of denial, 
inaction and isolation. Her judgments and rationalizations 
become clouded by her seismic fear of being alone and her 
penchant for self-sabotage.

Halperin’s novel does exceedingly well at rendering the 
insecurities that many 20-somethings face: the desperation 
to be known and loved. Leah is a deeply relatable character, 
navigating the trials of a relationship as it blurs from 
committed to codependent. In the throes of her on-again-
o�-again relationship with Charlie, she admits, “�e only 
thing I wanted was to be known completely by someone, to 
know someone completely.”

�is novel spins a new take on addiction, making Charlie 

loveable and charismatic, unlike most stories which pin 
addicts as repulsive and inhuman. �is novel contributes a 
clear response to the age-old question, “Why did you stay 
with [them]?,” as it depicts the intricate and messy nuances 
of unsustainable love through Halperin’s emotionally 
intelligent writing.

I Could Live Here Forever is a poignant, captivating 
novel perfect for readers drawn to stories that explore 
the complexities of addiction, love and loneliness, and the 
blurred lines between devotion and codependence. 

I Could Live Here Forever

THE CREATiVE

 �than <owalsŬe is a 20-Ǉear-
old arƟst Ĩrom �lŬhorn. �n avid 

traveler͕  <owalsŬe’s worŬ is 
inspired bǇ the natural landscapes 

he encounters. ZecentlǇ͕  he has 
been leaning into a more child-
liŬe approach with the use oĨ oil 
pastels.  ͞/’ve been reallǇ into oil 

pastels and / thinŬ the reason / am 
is because /’m growing into mǇ 

20s and moving out oĨ the house. 
/’ve been thinŬing so much about 
childhood and so͕ it ũust reminds 

me oĨ going at it with craǇons as a 
child͕͟  he said. <owalsŬe’s creaƟve 

ũourneǇ reached a pivotal point 
in high school where he tooŬ an 
/B ;/nternaƟonal Baccalaureate) 

art class during which he had 
to prepare an enƟre gallerǇ oĨ 

artworŬ. ͞/ remember the piece oĨ 
art that made me want to idenƟĨǇ 
as an arƟst was when we did selĨ 

portraits because Ǉou have to 
sit and looŬ at ǇourselĨ Ĩor hours 

and Ǉou’re Ĩorced to Ĩace Ǉour 
own reŇecƟon and thinŬ about 

Ǉour idenƟtǇ.͟  then asŬed about 
the role oĨ art in the communitǇ͕  
<owalsŬe said it ͞enhances liĨe.͟  

͞�rt exists without puƫng pressure 
on Ǉou͕͟  he added. ͞zou can paǇ 

a�enƟon or choose not to.͟
&ollow �than’s art on /nstagram 

at Λe.ŬowalsŬe

By Hanna Halperin
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BǇ :anelle &isher
City Pages Editor

Throughout the next year, six local 
artists will go through the NWTC Artisan 
and Business Center’s Artisan Residency 
Program.

� is group — the � fth cohort to go 
through the program — will meet with 
Operations Coordinator Carrie Dorski 
and various mentors throughout their as 
residents to learn all about what it takes 
to run an art-based business, including 
marketing, website design, branding and 
more, individualized to meet the needs of 
each resident while fostering a sense of 
community among them.

In addition to learning from mentors 
about how to take the next steps in growing 
their businesses, residents in the program 

will also bene� t from the Artisan and 
Business Center’s resources throughout the 
year with free classes and unlimited studio 
access.

Read on to learn more about this year’s 
residents, and check back in each quarterly 
issue of City Pages to keep up with them as 
they continue through the Artisan Residency 
Program.

NWTC Artisan and Business Center 
welcomes fi fth cohort of residents

THE CREATiVE

Annie Stenseth
Annie Stenseth Art

What type of art do you 
primarily do?

As a sculpture artist, my 
primary mediums are ceramic 
and metalwork. My style includes 
realistic representations, elements 
of nature and a bit of surrealism. 

What inspires you to create 
art?

I � nd inspiration from both the 
external world and the internal 
worlds within us all. My interest 
centers on the ever-evolving nature 
of personal growth, exploring paths 
to individual identity through 
acknowledging and embracing 
traumas, sexuality, mental health, 
self-perception and morality. I 
admire the familiarity and beauty 
of the human form. I often � nd 
in� uences in nature to capture the 
beauty and transformation within 
the decay and growth around us. 

What inspired you to apply for 
the Artisan Residency Program?

I have witnessed the growth 
within previous residency cohorts 
and listened to the positive 
feedback from the artists. � e 
motivation to apply comes from 
the encouragement the program 
o� ers to stay focused on our art 
while receiving essential tools and 
support.  

What are you most looking 
forward to about the Artisan 
Residency Program?

I’m excited to be a part of a group 
of fellow artists that are in a similar 
position as myself. I look forward to 
exploring both the commonalities 
and di� erences among us. During 
my time in the residency, I hope to 
learn the business skills necessary 
to share my artistic practice and to 
evolve my body of work by blending 
ceramic and metalwork.

Ben Thibodeau
Ben Thibothrow

What type of art do you 
primarily do?

Decorative pit � red and raku 
pottery as well as functional, glazed 
pottery

What inspires you to create 
art?

� e ceramics process as a whole 
inspires me. � e feeling of clay while 
I’m pulling or trimming something is 
something that I hope never gets old. 
� inking of the di� erent variables 
at each step that a� ect the result of 
a pot and how I can change them 
on future projects drives me to keep 
creating.

What inspired you to apply for 
the Artisan Residency Program?

I have loved making pottery for 
about two years now and have been 
an active part of the NWTC Artisan 
Center for a little over a year. A few 
months ago, I became aware of the 
Artisan Residency Program and 
thought it would be a great way to 
gain more knowledge of the arts as 
well as the local art scene.

What are you most looking 
forward to about the Artisan 
Residency Program?

I am looking forward to learning 
tools to help grow my pottery 
business as well as interacting and 
collaborating with the other talented 
artists that are a part of the program! 
During my time as a resident, I hope 
to improve my art and form a more 
cohesive style that is my own.

Laura Schley
What type of art do you 

primarily do?
My current focus areas are sewing 

pieces with naturally dyed textiles 
and paint, with some large-scale 
mural work on the side thrown in for 
fun.

What inspires you to create 
art?

� e ability to slow down 
momentarily and take joy in the act 
of making something with my own 
hands. � e natural dye process and 
much of my art practice require many 
steps, so it forces me to slow down 
and embrace the journey. In our 
hyper-digital land where everything 
is ‘Subscriptions On Demand Now! 
Get It Immediately!’, I enjoy escaping 
through art to physically hold a 
paintbrush or sew a garment and see 
it slowly form in front of me. � ere’s 
joy in the anticipation of a thing and 
excitement in the mystery of what 
the artwork will become.

What inspired you to apply for 
the Artisan Residency Program?

I had been eyeing up the program 
for several years before � nally 
getting up the courage (and let’s 
face it… proper time management 
to actually do the thing) to apply 
for the program. � e NWTC Artisan 
Center is an amazing resource for the 
community and I am beyond excited 
and grateful to have been selected 
for this program and take part in 
growing my art practice alongside 
this year’s cohort of talented artists.

What are you most looking 
forward to about the Artisan 
Residency Program?

I am looking forward to granting 
myself more space and time to focus 
on nurturing my own art practice 
and establishing goals and a plan 
for growing and formalizing my 
creative business. Also, I am looking 
forward to connecting with my 
fellow residents more and building 
community.

Lynn R. Peters 
What type of art do you 

primarily do?
Ink and watercolor 
What inspires you to create 

art?
I � nd everyday life full of 

inspiration, but my favorite ideas 
often come from travel and the out-
of-doors. 

What inspired you to apply for 
the Artisan Residency Program?

I learned about the residency on 
social media and thought, “Someday 
I’d love to have THAT learning 
opportunity!” � e idea swirled 
around in my head for months. Even 
though applying felt like a major 
leap of faith, I � gured I had nothing 
to lose!

What are you most looking 
forward to about the Artisan 
Residency Program?

I love the learning cohort concept, 
and know I’ll get lots of ideas and 
Inspiration from the other residents. 
I’m also looking forward to creating a 
more intentional strategy for selling 
my artwork. I’m not at all interested 
In having it pile up around my house! 
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Hot Tub
POOL &P atio Sa
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Ov
er $2,500

on Hot Tubs!
NOW From $5,990

All Remaining Patio Furniture

40 - 50% OFF

Urban Edge Shopping Center • 2352 Lineville Road • Green Bay, WI 54313
920-499-9557

www.hottubpoolpatio.com

4Remaining
Swim Spa’s In
Stock Ready

For Immediate
Delivery

From $21,999

Sam Rowe
Samsconsin Art

What type of art do you primarily do?
Watercolor, often abstract with bright 

colors.
What inspires you to create art?
I’m inspired by pop culture (especially 

drag queens), mental health, self-acceptance 
and self-expression. Art is a form of therapy 
for me!

What inspired you to apply for the 
Artisan Residency Program?

I applied for the Artisan Residency 
Program because I wanted to grow my art 
business and was looking for guidance 
on how to become a better small business 

owner. I knew the program would force me 
to step out of my comfort zone and connect 
with more local artists instead of blindly 
forging ahead on my own. 

What are you most looking forward to 
about the Artisan Residency Program?

I’m most looking forward to bonding 
with my cohort and learning as much as 
possible from Carrie and the excellent 
mentors she has lined up in the coming 
year. I hope to get a better understanding of 
the business side of being an artist as well as 
make meaningful connections in the local 
art community. Ultimately, I want to push 
myself to lean into my unique style and 
learn ways to best share the joy that � ows 
through my intuitive abstract art.

Jill Steen
What type of art do you primarily 

do?
Ceramics.
What inspires you to create art?
I’m inspired by nature, by history and 

by a desire to engage with the world in a 
tangible way. 

What inspired you to apply for the 
Artisan Residency Program?

Most of my art education has happened 
at the Artisan Center and I’ve been able 
to witness the enthusiasm and dedication 
the program sta�  have for the artists 

who’ve gone through the program. When 
I started exploring ways to grow my own 
art practice, this program was an obvious 
choice.

What are you most looking forward 
to about the Artisan Residency 
Program?

My goals are to expand my skill set and 
con� dence as an artist and to explore new 
ways of getting my art out into the world. 
I am excited to have the opportunity to 
explore ideas and projects that will push 
me out of my comfort zone. 
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Get your tickets now to these extraordinary shows:

SEPT 2024
21 Etta May
28 Forever Simon &Garfunkel: A Tribute

OCT 2024
4 David Seering in Frank Sinatra

vs Neil Diamond
12 Summoning Spirits with Peter Boie
19 An Evening with Chris Ruggiero
26 Parker Drew in“TheTwain ShallMeet”

DEC 2024
18 Christmas with the

Knights on Broadway

JAN 2025
25 Frank’s Tribute &

The All-Star Band
31 Assisted Living:TheMusical

FEB 2025
14 The Four C Notes: Recreating

the Music of Frankie Valli
& The Four Seasons

MAR 2025
1 Listen To Her Heart:

The Tom Petty Experience
8 Close to You: The Music of

the Carpenters
22 The Red Hot Chilli Pipers

APR 2025
5 Alive Again: ATribute to Chicago
12 The MadHatters with special

guests from Ashwaubenon
High School Choirs

Get your tickets now at AshwaubenonPAC.org or call 920-494-3401.

2024-2025
SEASON IS HERE!

ASHWAUBENON PERFORMING ARTS CENTER
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By Janelle Fisher
City Pages Editor

The grassy space behind Green Bay’s Tarlton �eater 
is serving a new purpose this summer as the area’s �rst 
food truck park, with its In �e Yard outdoor concert series 
opening over the summer.

“�e Truck Yard is part of a vision for the Tarlton �eatre 
block that we’ve been dreaming of for some time,” Knight 
said. “We wanted to add to the art and cultural o�erings 
of the downtown and of our own programming at the 
Tarlton by o�ering some outdoor activities, food, drink and 
programming.”

�ursday nights through Sept. 12, the Truck Yard will 
host a di�erent musician or band, along with a variety of 
food trucks and drink o�erings.

“�e free music is going to be great,” Knight said. 
“It’s going to be a great opportunity for folks who aren’t 
traditionally available for the Wednesday Farmers’ Market 
on Broadway or the Saturday Farmers’ Market Downtown 
of Friday’s on the Fox. It’s a great music option with regional 
and national acts who only come through Green Bay every 
couple of years and some who haven’t been back to Green 
Bay for �ve or a couple more years. And a couple of them are 
coming to Green Bay for the �rst time… So hopefully we’re 
adding something to the mix of how people can enjoy the 
summer weather and spend time with family and friends.”

�e In �e Yard concert series, Knight said, is only the 
beginning of what’s to come for the Truck Yard.

“It’s part of an exploratory, experimental phase that we’re 
going through — Phase One of the Truck Yard,” Knight said. 
“We’ll have a more open concept to explore with the city 
of Green Bay, its Economic and Community Development 
Department and the zoning. As guinea pigs, we can work 
with them as partners to make sure that this type of 
development can occur in the future throughout the city 
and in other urban areas… �ere are a number of di�erent 
uses and requirements that we’re going to need to meet and 

discover together. Phase One is how we’ll build the concept 
of the Truck Yard and the food trucks will be self-sustaining, 
the live music will be available and we’ll have our own beer 
available — craft beer sponsored by Lion’s Tail Brewing 
Company out of Neenah. What we’re trying to do is get the 
word out about it. We’re trying to explore the community’s 
feedback.”

After this summer’s concert series, Knight said there are 
big plans for �e Truck Yard, including permanent pads for 
food trucks with electrical and water hook-ups, a shipping 
container stage and more.

“�ere’s so much that we can do with this space…” Knight 
said. “Phase Two is going to include all of the big, fun stu� 
— the double-decker shipping container with the canopy on 
top so people can sit up there like box seats and look over the 
years. We’ll be able to serve a number of great food and drink 
options. We’re going to have pads for food truck stations 

that allow them to include electrical and water hookups and 
a large shipping container stage to host bands with as many 
as a dozen bands so we can get the big horn bands and the big 
jam bands here. We want to have an eclectic mix of cuisine. 
With a healthy rotation of partnerships and relationships 
that we’ll make with the food trucks, I think that eventually 
we’ll have some really great food trucks who make it their 
permanent home during the season, but we always want to 
make sure we’re exploring and o�ering some di�erent styles. 
Right now we’ve got a couple of food trucks o�ering tacos, 
�ai food and burgers. �ere’s always going to be a classic 
but interesting mix of food options here. Phase Two, I think, 
is going to see anywhere from two to four food trucks on a 
regular basis, but we’ll be able to hold as many as six.”

Looking towards Phase Two Knight said he hopes the 
community will embrace the idea of a food truck park.

“We’re going to move forward with Phase Two, and that’ll 
happen around September in time for the draft,” Knight 
said. “We’re going to be exploring a more �nal version and 
layout of how �e Truck Yard at �e Tarlton will operate as 
far as the guest experience and the placement of things like 
the permanent food truck pads, which is something we want 
to install in order to make sure that we’re accommodating 
and working really well with food trucks to help them grow… 
�e hope is that the community comes and supports this 
exploration of a food truck park as a permanent destination 
and that we’ll be able to develop something really special 
with the city once we know what the city is looking for.”

As �e Truck Yard evolves, Knight said he welcomes 
feedback both from the food trucks utilizing the space and 
community members.

“We want to understand food trucks and their owners,” 
Knight said, “We want to make sure that this is a supportive 
destination for them and make it an all-around great 
experience for our community. We have the responsibility 
as the folks piloting this thing to make sure we do it right.”

Learn more about �e Truck Yard at �e Tarlton and the 
In �e Yard concert series by visiting �e Truck Yard at �e 
Tarlton’s Facebook page. 

A new type of venue
�e Truck Yard at the Tarlton host �rst event series, 
plans for the future

s dhe grassǇ space behind 'reen BaǇ’s darlton dheater is serving a new purpose as the area’s first Ĩood trucŬ parŬ. &ile photo 

s Kver the summer͕  dhe drucŬ zard opened with its first concert series. 
Pictured here is the band SupersucŬers͕ which perĨormed with dhe 

Zumors at dhe drucŬ zard in :une. MicŬeǇ Schommer photo 

THE BUZZ
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#MYGBCITYSCENE
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O N NKs. ϭϳ͕  ϭϴϴϲ͕ d,� D/�</NSKN �ND �M�Z�LD t�Z� P�/Z�D t/d, dtK 
LK�D�D �K�L B�Z'�S B�/N' 'h/D�D Bz � dh'BK�d hS/N' d,� �KNSKZd 

SzSd�M. ���KZD/N' dK Sd�d� M�Z/d/M� ,/SdKZz͕ �KNSKZd SzSd�M t�S 
hS�D /N d,� 'Z��d L�<�S ϭϴϲ0ͳϭϵ20͕ t/d, �N ͞hNPKt�Z�D ��Z'K s�SS�L ͷ 
hSh�LLz � S�,KKN�ZͳB�Z'� ͷ dKt�D Bz � Sd��M B�Z'� KZ � Sd��M�Z. � 
L�Z'� Sd��M�Z �KhLD dKt S�s�Z�L �KNSKZdS͕ ���, &hLLz LK�D�D t/d, 
BhL< ��Z'K.͟ t,�N � SdKZM ,/d KN L�<� M/�,/'�N͕ d,� D/�</NSKN �ND 

�M�Z�LD SPZhN' L��<S. d,� �M�Z�LD t�S �hd LKKS� �ND DZ/&d�D dKt�ZD 
d,� S,KZ� t,�Z� /d ��PS/��D </LL/N' &/s� M�MB�ZS K& d,� �Z�t.

� M�MKZ/�L S/dS KN d,� PK/Nd N��Z d,� S/d� K& d,� B�Z'� �M�Z�LD’S 
D�M/S�͕ LK��d�D N��Z d,� <�t�hN�� P/�Z,��D L/',d,KhS� 

/N <�t�hN��͕ �d d,� ��Sd �ND K& �LL/S SdZ��d.

BZKtN �KhNdz’S t�Yh/K�< &�LLS /S KN� K& d,� �KhNdz’S SM�LL�Z P�Z<S. 
d,� P�Z< /N�LhD�S � L�Z'� Z�s/N� t,/�, K&&�ZS � �LKS�ͳhP LKK< �d KN� K& 

d,� N/�'�Z� �S��ZPM�Nd ZK�< &KZM�d/KNS.  DhZ/N' d,� SPZ/N' �ND 
ShMM�Z͕ d,� t�Yh/K�< �Z��< &KZMS �N /Ns/d/N' t�d�Z&�LL �ND d,� 

SM�LL ZK�DS/D� P�Z< K&&�ZS � SM�LL P/�N/� �Z�� t/d, Z�SdZKKMS :hSd K&& 
K& ,/',t�z ϱϳ. �N KLD BZ/D'� �BKs� d,� &�LLS �ND � S�d K& SdKN� Sd�/ZS 

L��D/N' DKtN dK d,� Z�s/N� KNLz �DD dK d,� �MB/�N�� K& d,� P�Z<.
d,� P�Z< /S LK��d�D K&& K& ,/',t�z ϱϳ͖ dhZN K&& KN s�N L��N�N ZK�D �ND 
d,� �NdZ�N�� dK d,� P�Z< /S /MM�D/�d�Lz KN d,� Z/',d. d,� /D��L d/M� dK 
s/S/d d,� t�d�Z&�LL /S /N d,� SPZ/N' DhZ/N' d,� d,�t �ND �&d�Z � 'KKD 

Z�/N͕ Bhd d,� &�LLS K&&�Z � P/�dhZ�SYh� s/�t �ND &hN �LL ShMM�Z LKN'. 
t�Yh/K�< &�LLS /S LK��d�D �d ϯ42ϲ B�z S�ddL�M�Nd ZK�D͕ 'Z��N B�z.

'Z��N /SL� P�Z< K&&�ZS ,/</N'͕ B/</N'͕ B�S�B�LL͕ SK&dB�LL͕ d�NN/S͕ 
sKLL�zB�LL͕ PL�z'ZKhND �ND � S,�Ld�Z. LK��d�D KN d,� ��Sd S/D� 
K& 'Z��N B�z �LKN' d,� ��Sd Z/s�Z͕ d,� ϱϭͳ��Z� P�Z< /S � dZ�NYh/L 
�S��P� &ZKM d,� ,hSdL� �ND BhSdL� K& d,� �/dz. � t�L< DKtN d,� 
N�dhZ� dZ�/L L�d� /N d,� D�z K&&�ZS d,� &��L K& � �KhNdZz SdZKLL.
� &�t�Z PL�z'ZKhND &��dhZ�S � Z�MP�D PL�z SdZh�dhZ�͕ St/N'S͕ 

SL/D�S͕ �N �Z�,�D ��dͳt�z BZ/D'�͕ SP/NN�ZS �D �L/MB�ZS �ND � 
t,��L�,�/Zͳ����SS/BL� �Zh/S�ZͬZK�<�Z KN � ZhBB�Z ShZ&��� �Z��.

NicoletCoffee.com
You’ll Love Our 

Fresh as the 
Northwoods Tastes

Roasted and 
Shipped the
Same Day!

(833) 642-6538
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82 REBMETPES
FLESRUOY SSERPXE

1 REBMECED  92 REBMEVON
RENDIEW EHT TA REKCARCTUN EHT

12  02 REBMECED
RENDIEW EHT TA SPOP YADILOH

21 LIRPA
TIMIL EHT TON SI YKS EHT

moc.retnecrendIew • 52$ ta trats stekcIt
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