
A fifth-generation farmer, 

Richard pays no mind to the fact 

that as a woman in the beef in-

dustry, she’s a minority.  

“I didn’t feel weird in that re-

gard, being a woman. I grew up 

in the stockyards with my dad. I 

know all those guys — they call 

me ‘Bubby,’ don’t even think 

they know my real name …” 

All of her summers and after-

school time growing up were 

spent on the farm, on the back of 

a Quarter Horse, checking cat-

tle. But she wasn’t all tomboy —

 Richard competed in pageants 

when she was young. 

During an interview segment 

of one show, they asked her to 

share something interesting 

about herself.  

“My answer was, ‘I learned to 

castrate bulls when I was about 

five.” 

She eventually studied broad-

casting and electronic media in 

college. 

 “I went to EKU, first time I’d 

been away from the farm … But 

it started my creative juices for 

marketing and photography.”  

Richard landed a photography 

job with Taylor Made Farm, then 

went into guest services and 

ended up developing the farm’s 

hospitality department over the 

last 10 years.  

“That’s something else that 

probably helped, being in the 

thoroughbred industry, also 

super-male dominated. For 

Living through the coronavirus pandemic 

brought a lot of changes for everyone. For Laura 

Richard, it brought her closer to her roots, what 

she was raised doing — farming.  

Richard is now president of Larland Beef, a 

company she began in 2020 on her father’s farm 

in northern Garrard County. Her dad, Larry Don-

nell — “a real cowboy,” she says — began devel-

oping Larland Farm in 1988, which started as a 

200-acre dairy. He transitioned into tobacco and 

crop farming, then eventually to beef cattle.  

Four expansions later, it’s now 550 acres of cat-

tle he ships out West to feedlots. “We run about 

800-1,000 head at any given time,” Richard says.  

After losing her job in the thoroughbred indus-

try due to pandemic lay-offs, she decided to pur-

sue a longtime goal of starting her own business. 

“The shelves were empty of beef, and I wanted 

to branch off of his farm, get back to my roots and 

cattle …” she said, with an aim for a farm-to-fork 

option. “Covid was probably a blessing in that 

way, what pushed me to do it.”  

In the first few months of operating, she was 

awarded a Small Farm Grant through Kentucky 

State University, which offset costs. They bought 

freezers, coolers and farmers’ market supplies.  

Now, Richard owns anywhere from 10-20 head 

that she finishes on the farm, pasture-raised and 

grain-fed.  

“We finish them somewhere around 1,100-1,200 

pounds,” she said. 

She sells at Boyle County Farmers’ Market, for 

instance, on which she sits on the board, and 

through Larland’s website, as well as by word of 

mouth.  

“People have been really happy with the prod-

uct … I’ve honestly never had a complaint. And 

I’m not trying to brag, because there’s a lot of 

great farmers out there doing this,” Richard said. 

Richard said their herd is raised humanely and, 

in addition to grass, they feed with “the farm’s 

special blend of locally-sourced nutrients, includ-

ing corn and soybeans — we think it’s the key to 

maximum marbling and flavor.”  
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BEEFING UP THE FARM
Farmer’s daughter creates farm-to-fork spin-off on childhood land

Laura Richard began going to the stockyards with her dad as a child, 
spending her evenings and summers checking cattle on the farm. 

Vultures are a common sight in Kentucky. 

Their ubiquitous presence is part of the 

landscape. They serve an essential role in 

the food chain as one of nature’s garbage 

disposals. Few people notice them until they 

fly up from clearing a dead animal from the 

road unless you are a livestock producer. 

Livestock producers are becoming more 

and more aware of the predatory behavior 

of black vultures. 

Take the case of Cyndi Steele, in Bourbon 

County, who raises top quality Boer goats 

for 4-H and FFA projects. In the late spring 

of 2019, she came home from her full-time 

job with the Bourbon County Health Depart-

ment to find one of the show wethers dead 

with wounds so severe it appeared half-

eaten. Her first inclination was coyotes, even 

though the fatal injuries weren’t totally con-

sistent with a coyote attack.  

Over the next weeks, she regularly came 

home to find a severely injured or dead goat. 

The injuries were particularly gruesome. 

The predator tore away the anus, rectum, 

and vagina of the animal to the point Steele 

described her animals as “disemboweled.” 

She still wasn’t sure what was causing the 

destruction. 

Steele stayed home from work one day 

and witnessed five black vultures descend 

on an unsuspecting doe and surround her. 

The birds spread their wings and began at-

tacking the doe. When the doe swirled, the 

birds on the opposite side would attack. 

Steele was able to scare the birds off before 

the doe was injured, and now she had her 

answer. 

She researched what to do and talked to 

other livestock producers. She hung effigies 

Black vultures 
cause havoc for 

livestock producers

SEE BLACK, PAGE 3

HEARTLAND WHISKEY COMPETITION:    

dates announced  17.
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Several central Kentucky men, Roger 
Wilson, Robert Livingood, John 
Watkins, and Morgan Wayne Culbert-
son, pleaded guilty in federal court last 
week to charges related to crop insur-
ance fraud.            

The U.S. Attorney’s Office for the 
Eastern District of Kentucky issued a 
press release outlining the charges in 
the criminal cases. 

Wilson, 88, former owner of Clay’s To-
bacco Warehouse and current owner of 
Ag Wood, Inc., both in Mt. Sterling, 
pleaded guilty to conspiring to commit 
crop insurance fraud before U.S. District 
Judge Karen K. Caldwell.   

Wilson admitted that between Septem-
ber 2013 and May 2018 he arranged for 
farmers to purchase poor quality to-
bacco to present to tobacco graders so 
the farmers could receive poor quality 
tobacco grades to report to on their fed-
erally-backed tobacco insurance (called 
multi-peril crop insurance or “MPCI”) 
claims of loss.   

Wilson further admitted he knew his 
actions were designed to facilitate the fil-
ing of false claims of loss, which in turn 
caused the federal government to pay 
out indemnity payments, or to increase 
the amount of those payments, to farm-
ers who were not entitled to them.            

Livingood, 64, a farmer who owns and 
rents tobacco farmland in Bourbon, 
Fleming, Harrison, and Nicholas coun-
ties, also pleaded guilty to conspiring to 
commit crop insurance fraud.   

Livingood admitted that, in crop year 
2014, he submitted a false MPCI claim 
of loss by submitting fake tobacco sales 
bills he obtained from Clays Tobacco 
Warehouse and underreporting the 
amount of tobacco production he had 
that year.   

He further admitted to selling muddy 
tobacco, which he knew would be used 
by other farmers to obtain fake grade re-
ports.   

According to his plea agreement, 
Livingood also obtained MPCI policies 
in his son’s name in crop years 2014 and 
2015 even though the crop ensured in 
his son’s name actually belonged to 
Livingood.  As a result of his misrepre-
sentations, Livingood caused a loss to 
the federal government of approxi-
mately $313,652. 

Watkins, 49, a farmer who owns and 
rents tobacco farmland in Bath, Flem-
ing, and Nicholas counties, pleaded 
guilty to one count of conspiring to com-
mit crop insurance fraud and one count 
of crop insurance fraud.   

In his plea agreement, Watkins admit-
ted to failing to report his total tobacco 
production from crop years 2011 
through 2014, which influenced the fed-
eral government to pay out sums of in-
demnity payments to which he was not 
entitled.  He further admitted to having 
an agreement with Watkins, a co-defen-
dant, to handle Watkins’ MPCI paper-
work and to fail to accurately report 
Watkins’ tobacco production, likewise in-
fluencing the federal government to pay 
out indemnity payments to which 
Watkins was not entitled. 

Culbertson, 33, a farmer with tobacco 
farmland in Montgomery, Clark, and 
Bath counties, also pleaded guilty to a 
conspiracy to commit crop insurance 
fraud.   

According to his plea agreement, Cul-
bertson underreported his crop produc-
tion on his MPCI claims of loss, by, 
among other things, selling tobacco for 
cash at Clay’s Tobacco Warehouse and 
failing to report tobacco he sold in oth-
ers’ names.   

He also admitted to obtaining fake 
grade sheets by paying 20 cents per 
pound to obtain quality adjustments on 
the tobacco production he did report.  In 
crop years 2015 and 2016, Culbertson 
also failed to report his total production 
on his own policies.  He also obtained 
policies and filed claims of loss, includ-
ing fake sale bills from Clay’s Tobacco 
Warehouse, on MPCI policies in the 
names of his brother (2014 and 2015), 
grandfather (2014 and 2015), and 
mother (2015 and 2016). 

Previously, two other farmers, Jesse 
Smith and R. Chad Price, pleaded guilty 
to crop insurance fraud related offenses.   

On April 29, Smith, 56, pleaded guilty 
to committing crop insurance fraud.  On 

May 5, Price, 39, pleaded guilty to con-
spiring to commit crop insurance fraud 
and tax evasion.  Smith and Price both 
admitted to working with others to sub-
mit false MPCI claims of loss.                

Acting U.S. Attorney Carlton S. Shier 
IV; Jason M. Williams, Special Agent in 
Charge, United States Department of 
Agriculture Office of Inspector General; 
Bryant Jackson, Special Agent in 
Charge, IRS – Criminal Investigation; 
James Robert Brown, Jr. Special Agent 
in Charge, Federal Bureau of Investiga-
tion, Louisville Field Office:, and Sharon 
P. Clark, Commissioner, Kentucky De-
partment of Insurance jointly announced 
the guilty pleas. 

The investigation was conducted by 
the United States Department of Agri-
culture Office of Inspector General; 
United States Department of Agriculture 

Risk Management Agency; Internal Rev-
enue Service, Criminal Investigation; 
Federal Bureau of Investigation; and the 
Kentucky Department of Insurance.  
The United States was represented by 
Assistant U.S. Attorneys Kathryn Ander-
son and Erin Roth.  

Smith and Price face a maximum sen-
tence of five years in prison and a fine of 
$250,000. Smith, Price, Wilson and 
Watkins are scheduled to be sentenced 
on Aug. 19.   

Wilson faces a maximum sentence of 
five years in prison and a fine of 
$250,000, while Watkins faces a maxi-
mum of 30 years in prison and a fine of 
$1 million.   

Livingood and Culbertson face a maxi-
mum sentence of five years in prison 
and a fine of $250,000 and are scheduled 
to be sentenced on August 12.   

Several plead guilty to crop insurance fraud

FARMERS REGIONAL LIVESTOCK MARKET OF GLASGOW, LLC
I-65 & U.S. 68 Exit • Smiths Grove, Ky.

Dairy Sale Every Tuesday at Noon
Mike Hatcher 

1-800-563-2131 • 270-384-6376 • 270-378-0512

MARKET REPORT: WEEK OF May 11, 2021 
Farmers Regional Livestock Market of Glasgow, LLC

Total Receipts: 639. Supply included: 9% Feeder Cattle (15% Steers, 74% Dairy Steers, 11% Heifers); 

64% Slaughter Cattle (85% Cows, 15% Bulls); 27%; Replacement Dairy Cattle (24% Fresh/Milking 

Cows, 3% Bred Heifers, 13% Springer Heifers, 28% Open Heifers, 25% Baby Bull Calves, 8% Baby 

Heifer Calves). Feeder cattle supply over 600 lbs was 0%; Feeder cattle supply over 600# was 61%.

Steers: Medium and Large 1-2: 305-328# 140.00-151.00; Medium and Large 
2-3: 290# 131.00. 
Dairy Steers: Large 3: 311# 110.00; 448# 108.00; 508-530# 91.00-107.00; 
Large 3-4: 430# 87.00; 460# 87.00. 
Heifers: Medium and Large 1-2: 278# 140.00; 385# 145.00. 
Slaughter Cattle: Cows Breaker 75-80%: 1400-1745# 61.00-68.00; 1525-
1740# 71.00-78.00. Cows Boner 80-85% 1080-1440# 58.00-68.00; 1145-1400# 
70.0-743.00; 1110-1330# 49.00-54.00.Cows Lean 85-90: 785-1035# 49.0-
58.00; 850-1075# 61.00-68.00; 730-1125# 39.00-44.00. Bulls: 1-2: 1590-2230# 
89.00-96.00; 1910-2020# 103.00-111.00; 1440-1810# 82.00-84.00.  
Fresh/Milking Cows: Supreme 800.00, Approved 1375.00-1475.00, Com-
mon 700.00-1075.00 
Bred Heifers: Approved T1: 950.00; Medium T1: 825.00; Medium T2 
835.00; Common T2: 700.00. 
Springer Heifers: Approved T3: 1100.00-1175.00; Medium T3: 900.00-
1025.00; Common T3: 700.00-850.00. 
Open Heifers: 2 Head 375# 385.00 Jersery; Supreme 4 Head 450# 425.00; 
Supreme 5 Head 425# 525.00 Jersey; Supreme 6 head, 525# 510.00; Ap-
proved 1 Head 350# 250.00; Approved 2 Head, 425-475# 300.00-335.00; Ap-
proved 4 Head 475# 310.00 Jersey; Approved 1 Head 575# 485.00; Approved 
5 Head 725# 625.00; Medium 3 Head 500-525 # 300.00-335.00; Medium 5 
Head 525# 360.00 Jersey; Common 2 Head 725# 485.00. 

Charges stem 

from multi-peril 

tobacco claims
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in trees, tried to apply for a federal per-
mit that allows more “takes” than the 
Kentucky permit. Steele said a represen-
tative of the federal agency told her to 
stay home and protect her livestock. 
Producers told her to use the common 
practice of “shoot, shovel and shut up.”  

The problem finally resolved itself 
when she purchased new guard dogs, a 
solution she said was expensive but ef-
fective. The purchase made sense, how-
ever, when she compared the cost to 
losing $10,000 worth of show and breed-
ing animals over a six-week period.  

The black vultures causing havoc for 
Kentucky livestock producers are not 
the same birds commonly known as 
turkey vultures. Black vultures are pack 
hunters and like a fresh kill while the 
turkey vulture is content with carrion or 
a carcass. The black vulture is smaller 
and stockier and has a black head and 
white tips on its wings. In-flight it flaps 
more and doesn’t glide like the larger 
turkey vulture with its longer wingspan. 

Birds Are Protected 
 
Joe Cain, director of the commodity di-

vision of Kentucky Farm Bureau Federa-
tion, has coordinated a black vulture sub 
permit program for several years. Cain 
said the answer to eradication is simple 
– “not possible.” 

“The Migratory Bird Treaty Act, 
signed in 1917 with Canada and now in-
cludes Japan, Mexico, and Russia, pro-
tects black vultures. Opening a treaty to 
take one species off is a complicated 
process,” Cain said. “Producers need to 
realize that black vultures aren’t on the 
Endangered Species list but protected 

through this international treaty.”  
Black vultures eased their way into 

Kentucky as they sought more habitat, 
moving north from South America 
through Florida, the Gulf area and 
southern states. As early as 2006, mem-
bers of the grassroots organization 
raised concerns, and Farm Bureau de-
veloped an advocacy policy. 

Farm Bureau started talking with 
other states and encouraged them to fol-
low Kentucky’s lead and press the issue 
with their national legislators. The prob-
lem – not every state had issues with 
black vultures and some actually liked 
them. 

Finally, in 2014, with extensive work 
from Farm Bureau’s congressional dele-
gation and the help of 5th District Con-
gressman Hal Rogers, U.S. Fish and 
Wildlife established a pilot program for 
Kentucky to offer sub permits for black 
vulture “takes.” 

The sub-permit program began in May 
of 2015 with Kentucky being allocated 
350 “takes” with five per producer. The 
number of individual takes had to be 
quickly amended to three because the 
number of permit requests was great. 

Since then, the number of takes al-
lowed in Kentucky has increased to 
1500. But as Cain pointed out, there are 
30,000 beef producers in Kentucky and 
Farm Bureau can’t arbitrarily issue a 
permit to every producer.  

“To apply for a permit, a producer 
must document predation. The online 
application is simple, and we try to have 
no more than a 48-hour turnaround,” 
Cain said.  

KFB’s effort has gone a long way to 

Black vultures cause havoc 

FROM PAGE 1

Black vultures surround a cow with a newborn calf in Lyon County.

SEE BLACK, PAGE 9
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We have all had 

the chance to 

make a 

decision. You 

chose to 

vaccinate or 

you chose not 

to vaccinate. 

ONE 
VOICE 

 

Sharon 
Burton 

Many of the 

soybeans 

grown here in 

Kentucky, and 

in the U.S., are 

genetically 

modified. Corn, 

too.

Snack AttackLet’s end the mask debate

F
inally, the powers that be have acknowledged 
that people who have been vaccinated no longer 
need to wear a mask.  

While you would think this would be cause for cele-

bration, it is fast becoming more highly debated than 

the original mask mandate of 2020. 

I’ve mostly kept my opinions to myself as people have 

debated whether the virus is real, whether masks are 

needed, whether the vaccines are safe, and whether 

China made the virus in a lab. I think we all have access 

to the same information and can form our opinions the 

way we choose. 

I’ve chosen to be compliant for the most part, wearing 

a mask in public and setting guidelines for my staff and 

securing safe access to our office for our customers. I’ve 

been a good girl, as my Momma would say. 

Whether the CDC and state guidelines were good or 

bad, for the most part they treated everyone the same. 

Wear a mask and socially distance…that’s what we’ve all 

been told. 

Now, we are being told that people who are vaccinated 

can go without a mask but anyone who hasn’t vacci-

nated needs to continue to wear a mask. According to 

the president: vaxx or mask. 

I predict we are in for a bunch of trouble, and I’m not 

sure I can keep my mouth shut at this point. Who is in 

charge of verifying that a person is vaccinated? There 

has been talk of requiring people to carry a certification 

or even wearing a medical bracelet.  

We have all had the chance to make a decision. You 

chose to vaccinate or you chose not to vaccinate. You 

have your reasons. I had my reason to vaccinate. I re-

spect those who chose not to vaccinate. But, when I go 

somewhere and someone asks me for proof of vaccina-

tion to be able to do what I went there to do, I’m not 

going to take that lightly.  

It’s time to move on. If people are running around not 

wearing a mask, it’s because they have chosen not to. 

Maybe they are vaccinated, maybe they aren’t, but they 

have made an informed decision about their own health. 

We don’t need the mask police anymore. We have vac-

cines and we have medication. We have choices. We 

have brains. We can’t single out the vaccinated from the 

non-vaccinated and expect that to end any other way but 

badly. 

KENTUCKY  

SOYBEAN  

ASSOCIATION 

COMMUNICATION 

DIRECTOR 

 

Rae 

Wagoner

M
y name is Rae, and I have a snack problem. Having just 
been on vacation to the beach, I’ve recently been heavily in-
vested in road trip snacks. It is my experience that road 

trips REQUIRE snacks, and, as a fan of snack foods in general, this 
isn’t a hardship for me.  

But.  

As a person who is involved in agriculture, specifically the wonderful 

world of soybeans, this “non-GMO” business really grinds my gears, to 

the point that it’s interfering with my snack-food purchases.  

Many of the soybeans grown here in Kentucky, and in the U.S., are 

genetically modified. Corn, too. Seeds are genetically modified for a 

wide variety of good reasons, including pest resistance, drought toler-

ance, resistance to herbicides, and many more. One of the most recent 

modifications to be introduced in soybeans is the high-oleic trait, 

which contains lower saturated fat and three times the amount of ben-

eficial monounsaturated fatty acids than many conventional vegetable 

oils, which can benefit heart health!  

So.  

My aggravation with absence marketing (the use of the terms GMO-

free and non-GMO, for instance) is twofold. One, many of the foods 

that proudly tout their non-GMO status… aren’t even available in a ge-

netically modified variety. Like popcorn, for instance. There is no GM 

popcorn (popcorn is, by the way, an awesome road trip snack choice) 

on the market today, yet many brands of popcorn are labeled as non-

GMO. That, my friends, is like paying extra for water marked “wet.” 

It’s technically true, but the marketing is shady. 

Another product that goes even a step further by paying for “Non-

GMO Project Verified” status and displaying that blasted butterfly logo 

is Triscuit crackers. While I realize that some folks liken this snack 

cracker to eating flavored wicker furniture, I like ‘em. Stay with me, 

friends: this is where it gets good. Triscuits are a wheat cracker. There 

is no genetically modified wheat currently available for commercial 

use. So, in essence, the folks at Nabisco are also selling “wet water.”  

The second thing that I find to be disingenuous about the non-GMO 

hoopla is that products that contain GM ingredients are safe, so why 

does it matter if they’re in there or not? Each TRAIT developed by ge-

netic modification has to be rigorously tested and approved by a num-

ber of agencies in order to ever reach the marketplace. The Food and 

Drug Administration (FDA), the Environmental Protection Agency 

(EPA) AND the U.S. Department of Agriculture (USDA) Animal and 

Plant Health Inspection Service (APHIS) each has to be on board for a 

trait to be approved for market. GM traits are not hitting the market 

untested. As a matter of fact, genetic modifications are some of the 

 SEE SNACK,  PAGE 6
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The bulls are in a frenzy, 

Weather looks 

to be beneficial 

through the 

third week of 

May with no 

major threats 

on the horizon.

FOOD 
& 
FARM 
FILE 

 

Alan 
Guebert 

 1990, China 

was a nation of 

1.13 billion; 

today it’s home 

to 1.41 billion 

people, or 18 

percent of the 

world’s 

population. 

T
he first look at USDA’s 2021-22 
ending stocks estimate of 1.507 
billion bushels for corn indicates 

that supplies will be snug, but not as tight 
as traders anticipated.  

Weather looks to be beneficial through 
the third week of May with no major 
threats on the horizon. June-July is al-
ways a wild card.  

 Planting is progressing rapidly and is 
67 percent complete compared to 52 per-
cent for the average. Chances are for in-
creased acres and above average yield 
potential.   

Looking at exports, they remain strong 
with inspections last week at 67.2 million 
bushels.  China took the biggest share of 
shipments.  However, there may be some 
cracks developing as shipments to them 
fell 4.2 percent last week.  If they are 
down again next week, it will be a sign 
that their imports could be peaking.  It is 
no secret that if shipments to China fade, 
so goes the rally in corn.          

Soybean stocks for 2021-22 are pro-
jected to be up slightly at 140 million 
bushels but will remain tight.  Mean-
while, planting is running at great guns 
with 42 percent  of the crop in the ground 
versus 22 percent  for the average.  

If weather holds out through the rest of 
the month as forecast, an increase in 
acres is likely.  While bullish sentiment in 
soybeans has reached the stratosphere, 
exports have been on the downswing.   

Inspections last week were up slightly 
at 8.7 million bushels, but China was 
barely visible.  They have kept a low pro-
file for the past 6 weeks. When soybean 
exports peak, the pace generally falls 
somewhere in the range between 65-85 
percent through the end of the market-
ing year.  So far, this season, it has de-
clined 92 percent.  For months, the bulls 
have been in a frenzy, but payback is 
coming!           

Wheat is taking their lead from corn 
and soybeans, and that will likely con-
tinue unless weather says otherwise.  
Last week, the rating improved one point 
to 49 percent  of the crop in good-to-ex-
cellent condition.  This compares to the 
rating of 53 percent  a year ago.  The im-
provement of weather in the upper Mid-
west allowed for rapid progress in 
planting of the spring crop as it is 70 per-
cent  done compared to the average of 51 
percent.  Looking at exports, inspections 
last week were up slightly to 20 million 
bushels with the pace of shipment mostly 
steady the past four weeks.

 ALAN GUEBERT 
publishes a weekly 
column Farm and 
Food File through the 
U.S. and Canada. 
Past columns, events 
and contact informa-
tion are posted at far-
mandfoodfile.com. 
Contact Alan Guebert 
by email at ag-
comm@farmandfood-
file.com.

China’s buying binge continues… 
until it doesn’t

C
 hina is even hungrier, richer, 
and—to the delight of almost 
every American farmer—more 

impatient in today’s global food market 
than anyone thought possible even a 
decade ago. 

In fact, according to the data crunchers 

at Agricultural Economic Insights (aei), 

China now imports “about 100 million 

acres worth of crop production, or 

roughly 25 percent of total crop consump-

tion.” 

Think about that; one in four bushels of 

any grain like soybeans, rice, corn, 

wheat, and sorghum used in China today 

is not grown in China today. Part of the 

reason is that the nation’s farming 

acreage, explains aei, “has remained 

mostly stable since 1990.” 

Another key reason, of course, is that 

the country’s population has been any-

thing but stable. In 1990, China was a na-

tion of 1.13 billion; today it’s home to 1.41 

billion people, or 18 percent of the 

world’s population. 

Put another way, since 1990, China has 

added as many people as now live in In-

donesia, 280 million, the world’s fourth 

most populous nation. 

This wild, continuous growth, however, 

is over. According to the May 10 New 

York Times, only 12 million children 

were born in China last year, the lowest 

birth total since famine-ravaged 1961. 

This change, however, can’t change 

China’s demographic challenge in the 

coming decade: it still has too many peo-

ple to feed from too little land. 

In the past, notes aei in a May 10 post, 

that mattered less. For example, from the 

1970s through the 1990s, “China’s pro-

duction and consumption of soybeans 

was nearly lock-step.” 

Of course, balancing the books back 

then often came with the wave of an auto-

crat’s hand, not the market’s free hand. 

Soon thereafter, though, a growing, 

more trade-dependent economy took root 

and “(a)round 2000… China’s consump-

tion of soybeans surged from 20 million 

metric tons to 114 million in 2020/21…” 

That’s an “average annualized 7.6 per-

cent” growth rate. As a result, China 

quickly grew to become the big dog in 

the global bean business and, now, it 

buys “more than 60 percent of globally 

imported soybeans.” 

The growth picture for Chinese corn 

imports is similar. From the 1970s on-

ward, “Production and consumption have 

been essentially in lock-stop… In the last 

three years, however, domestic consump-

tion has outpaced production… [and] for 

the 2020/21 marketing year, China pur-

chased 13 percent of the globally traded 

corn…” 

In fact, China’s grocery list is so long, 

say the aei analysts, that it now purchases 

“85 percent of global trade” in sorghum, 

“more than 60 percent of the global trade 

in dry milk powder,” and “nearly 30 per-

cent of global beef trade.” (A decade ago, 

it “essentially imported zero beef.”) 

And that’s not all. 

China now composes “10 percent of the 

global chicken trade,” and, with the onset 

of its devastating African Swine Fever 

outbreak in 2019, China moved from buy-

ing “roughly 20 percent of global [pork] 

trade… to nearly 50 percent for 2020/21.” 

With a cash buyer like that roaming 

global grocery markets, little wonder any 

food production glitch—like a run of dry 

weather in South America or a crop-flat-

tening wind in Iowa—sends many com-

modity markets to once-in-a-decade 

highs. 

But can China’s big—and, perhaps, 

overly big—market influence last? 

Big, probably; overly big, probably not. 

“…China likely holds strong growth in 

consumption and more reliance on im-

ports,” aei analysts forecast. “But trends 

will also be impacted by consumer prefer-

ences and habits, policies, trade disrup-

tion, and global events…” 

“In short,” aei concludes, “it will be-

come harder to point to China and make 

a blanket statement about strong demand 

for agricultural commodities.” 

That’s a prudent reading of today’s ag 

export markets. There are reasons—like 

China’s binge buying and today’s 

weather-tightened supplies—why com-

modity prices soar. Once those reasons 

flatten or disappear so, too, do the once-

in-a-decade markets. 

Or, as a now near-90 year old farmer 

once told me: “I’ve been through four or 

five ‘new market plateaus’ in my life and 

not one ever became an ‘old’ market 

plateau.”

but payback is coming
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Snack Attack

RENEW YOUR PRIDE SUBSCRIPTION TODAY 

CALL 270-384-9454 

$25 - 1 YEAR • $40 - 2 YEARS

PSSSTT...PSSSTT...   

WHAT ARE YOU WAITING FOR?WHAT ARE YOU WAITING FOR?

Continental Industries, Inc.

• Continental Float, Plant & Garden Ag Covers

• Continental Mud & Erosion Control Fabric

• Continental Straw Blankets and Sod Staples

• Bridon/Fabpro Plastic Baler Twine and Bale-Lok Plus Net Wrap

Jim Hamilton
P.O. Box 865 • Shepherdsville, Ky. 40165

(502) 543-2600 • jchamilton@windstream.net

For Further Information on Distribution, contact:

• Drexel Chemical Company

Sucker Stuff HC

Super Sucker Stuff

Sucker Plucker

Leven-38

Drexalin Plus

Plucker Plus

Transplanter Moly

MOST tested scientific advancements in 

the world, and NO negative health ef-

fects can be traced to the consumption 

of food with genetically modified ingre-

dients.  

If you have time for some not-so-light 

reading, The National Academies of Sci-

ences, Engineering and Medicine pub-

lished a report on genetically 

engineered crops in 2016 that aggre-

gated data from hundreds of tests and 

experiments pertaining to genetically 

engineered crops. The full report is 

available online at NAP.edu. Enter the 

term Genetically Engineered in the 

search bar and this report will be the 

first result. If you DON’T have time to 

read it, the Cliff’s Notes version is that 

the scientific community deems GMOs 

as being as safe (and as nutritious) as 

their conventional counterparts.  

These two issues, absence marketing 

and the safety of products that contain 

GMO ingredients (often my very fa-

vorite, soy), have me looking at labels in 

the snack food aisle very carefully, and 

supporting the science behind geneti-

cally modified ingredients with my gro-

cery-buying dollars. I won’t knowingly 

buy a product that boasts the non-GMO 

label. Sadly, that cuts my snack-buying 

choices nearly in half. In spite of this 

hardship, my road trip snack bag was 

bursting at the seams.  

FROM PAGE 4

Federal proposals could burden next generation of farmers

O
ne of the 
most impor-
tant issues 

facing the agricul-
ture industry today 
is the ability to pass a 
farm on to the next 
generation either by 
inheritance or 
through selling. It 
sounds easy enough 
but often tax laws 
can make the 
process cumbersome 
and expensive. 

We have been for-

tunate in Kentucky 

to have some specific 

legislation to help in 

the matter. The bill 

that created the Ken-

tucky Selling Farm-

ers Tax Credit 

Program passed dur-

ing the 2019 General Assembly and is a 

prime example of how Kentucky Farm 

Bureau’s advocacy efforts can pay off 

when working with our legislative mem-

bers. 

Kentucky Senate President Pro Tem-

pore David Givens was instrumental in 

getting this legislation through to 

fruition.  

The KSFTC Program promotes the 

continued use of agricultural land for 

farming purposes by granting tax cred-

its to selling farmers who agree to sell 

agricultural land and assets to begin-

ning farmers. 

We are thankful to Senator Givens for 

his devotion to agriculture and his help 

in getting this legislation passed. 
However, there is much work that 

needs to be done to continue this for-
ward progress when it comes to helping 
with the passing of farmland along to a 
new generation of farm families. All too 

KENTUCKY 
FARM  

BUREAU 
PRESIDENT 

 

Mark 

Haney

often we see production farmland turn 
into to housing developments because 
so many young and beginning farmers 
just don’t have the capital to make the 
purchase, and an oversized tax bill only 
makes the situation worse. 

There is currently national legislation 
that has been introduced in the U.S. 
House and Senate that would eliminate 
the estate, or “death” tax, which would 
be of considerable help as it relates to 
this issue. 

But there is also the discussion of low-

ering the current estate tax exemption  

to a level that would be detrimental to 

many farm families.  

Lowering the exemption below cur-

rent levels would cause an increased tax 

burden on many of them looking to take 

over the family farm after a death. 

The last thing a family needs to worry 

about at a time like that is how to trans-

fer their property when losing some or 

all of it because of an undue tax burden. 

This isn’t rocket science folks. Simply 

put, we must have farms to eat, there-

fore we must do all we can to ensure ex-

isting farms can be passed on to the 

next generation without breaking the 

bank. 

Another issue that has surfaced when 

it comes to inheriting farmland is the an-

nouncement of a new proposal to end 

stepped-up basis when calculating capi-

tal gains taxes on inherited income, 

which would include inherited farmland. 

Current stepped-up basis law allows 

heirs to step up their cost basis in inher-

ited property to match the value on the 

date of the previous owner’s death, 

meaning that only capital gains above 

that point could ever be subject to in-

come taxes. 

Removing stepped-up basis would re-

quire the heir of the property to pay tax 

gains based on the original purchase 

price of the farmland rather than the 

market value on the date of inheritance. 

Farm Bureau opposes this, and we must 

continue our efforts, at all levels, to en-

sure sound legislation is passed that 

would help farm families, not penalize 

them for wanting to continue a tradition 

which we all depend upon.
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Need to Refinance Your Farm or Ranch Loan?

CONTACT US TODAY!

H.H. Barlow, III, director

KENTUCKY AG  

SERVICES DIRECTORY

2248 University Station • Murray, KY 42071

1510 Newtown Pike, Ste. 110 • Lexington, KY 40511

Mark Haney                    Drew Graham 

President         Executive Vice President

After a year marked by a global pandemic that dis-
rupted the nation’s supply chain and cattle prices, Ken-
tucky cattle producers joined Kentucky Commissioner 
of Agriculture Dr. Ryan Quarles to commemorate the 
month of May as “Kentucky Beef Month.” 

“If the pandemic showed us anything, it was the im-
portance of our beef cattle farmers. When grocery 
stores shelves were empty, Kentucky residents turned 
to our farmers and our farmers delivered,” Quarles 
said. “Beef is not only good for you as part of a healthy, 
balanced diet, but buying Kentucky Proud beef is good 
for the state’s economy, keeping your hard-earned 
money right here at home. I ask all Kentuckians to join 
me and our cattlemen in enjoying some delicious beef 
during the month of May.” 

With more than half of Kentucky farms raising cattle, 
the state is home to 38,000 beef cattle producers, ac-
cording to the National Agricultural Statistics Service. 
The commonwealth is 14th in the nation for the total 
number of beef cows and calves with an inventory of 

Quarles, cattle producers celebrate May as Beef Month

Commissioner of Agriculture Dr. Ryan Quarles, right, receives a platter of Kentucky 
steaks from Kentucky Beef Council Chair Joe Lowe, of Bowling Green, center, and 
Kentucky Cattlemen Association President Chris Cooper, of Richmond, left. (Kentucky 
Department of Agriculture photo).

2.15 million head as of January 1. With 
nearly a million beef cows, Kentucky 
boasts the largest beef cattle inventory 
east of the Mississippi River and the 
eighth-most in the nation. 

Kentucky produced more than 667 
million pounds of beef last year valued 
at more than $701 million. Beef cattle 
sales accounted for more than $727 mil-
lion in cash receipts to Kentucky pro-
ducers in 2020 and gross income of 
more than $739 million.  

During the pandemic, Quarles and the 
Kentucky Agricultural Development 
Board invested more than $3.5 million 
into expanding meat-processing capac-
ity across the commonwealth so the 
state would not be as reliant upon out-
of-state meat processors.  

In May 2020, Quarles and Attorney 
General Daniel Cameron wrote the De-

partment of Justice to request an inves-
tigation in possible anti-competitive 
practices that might have occurred dur-
ing the processing slowdown, which re-
sulted in higher prices for meat at the 
grocery store but lower prices on the 
farm. 

The Kentucky Department of Agricul-
ture helps producers find new markets 
for their cattle, conducts beef cattle 
shows, tracks market prices, and pro-
tects Kentucky’s herds from disease. To 
find out more about the Department’s 
services, go to www.kyagr.com. 

 
Consumers can locate Kentucky Cat-

tlemen’s Ground Beef burgers, made 
with locally-sourced beef raised by Ken-
tucky producers at Kroger stores across 
the state. To find local beef near you, 
visit kyproud.com/beef. 

It’s beef month! 
 

Stay up-to-date on Kentucky’s 
beef industry and all Kentucky 

agriculture news by subscribing 
to The Farmer’s Pride. 

  

Call 270-384-9454  

to subscribe or go online  

at thefarmerspride.com
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Beef Stroganoff

All recipes are courtesy of  
Kentucky Proud Kitchen

Olive Oil (drizzle) 
8-oz Crimini Baby Mushrooms (cut in quarters) 
7-oz Shiitake Mushrooms (sliced thin) 
2-Tsp Butter 
2-Ribeye Steaks (trim exterior fat off & cubed) 
Salt 
Pepper (fresh ground) 
1-Cup Flour  
½-Med Onion (chopped) 
2-Shallots (chopped) 
½-cup White Cooking Wine 
2-Cups Beef Broth 
1-Tsp Bluegrass Worcestershire  Sauce   

 
Heat skillet on med-high heat with olive oil and 

add butter.  Add baby button mushrooms, salt and 
pepper. Stir often. Cook until golden brown. Add 
shiitake mushrooms reduce heat and stir. Let 
Simmer. 

Meanwhile, in a medium pot, add water and salt 
bring to a rapid boil. Add egg noodles. Cook until 
done. Drain and set aside. 

In another skillet 
On high heat, add olive oil and butter. 
In a large bowl, add flour salt and pepper whisk thoroughly. Add meat to flour, and toss until evenly coated. Using a 

slotted-spoon, remove meat shaking off any excess flour, and place it into the heated skillet. Repeat with remaining 
meat stirring together until evenly cooked.  

Remove cooked meat and place into a bowl. Set aside.  
Using the same skillet with remnants of flour and any meat drippings add in olive oil,and butter. Melt on medium 

high heat. Add in chopped onions and sauté` until tender. 
Next, add white cooking wine. Let reduce and thicken. Pour in beef broth, Worcestershire sauce, thyme, pearl 

onions, and heavy whipping cream. Pour meat back into the skillet, mushrooms and Dijon Mustard. Stir together 
until meat.    

Serve meat mixture on top of egg noodles and garnish with sour cream. 
 

1½-Lb Lean Ground Beef 
1-Lb Bacon(cooked) save grease 
Kosher Salt (sprinkle) 
Fresh Cracked Black Pepper 
1-Lrg White Onion (cut in half & sliced thin) 
2-Tbsps Worcestershire Sauce  
2-Tbsps Bacon Grease 
6-English Muffins (toasted) 
Basil Spread: 
1-Cup Mayonnaise 
1-Tbsp Fresh Basil (chopped) 
Toppings: 
2-Lrg Tomatoes (sliced) 
6-Pieces Leafy Green Lettuce  
12-Slices Bacon (cooked)

 

Add ground beef, salt, pepper Worcestershire 

sauce. Mix. 

In a large skillet, drizzle in bacon grease and heat 

up over medium heat. Next, place 6 small mounds of 

onions into the skillet leaving a space in between 

each one. 

Add a mound of the ground beef mixture on top of 

each onion mounds, and then place another mound 

of onions on top. Slightly press down with a spatula 

let sear for a 3-5 minutes. Flip over and sear for an-

other 3-5 minutes. Cook until you reach the desired 

“I don’t want to die. Please do not let me die,” he 

whispered in desperation. He was a world leader – 

loved by many, dreaded by some, questioned by others. 

He was a prominent figure on the world’s stage having 

great power and prestige, wealth and control that could 

not be denied. But in his final moments everything that 

he had or had accomplished could not extend the life of 

Hugo Chavez one moment nor release him from his 

fear of dying. David described the reason that his life 

ended this way. “Here now is the man who did not 

make God his stronghold.” 

Another man came to the end of his life who was also 

a world leader. His résumé describes him as a ruler 

with great power and authority, vast wealth and owner 

of beautiful buildings, a soldier, a poet, one who cared 

deeply for others and was “a man after God’s own 

heart.” When he faced death he said, “When I walk 

through the dark valley of death, I will not be afraid.” 

Two different men, two different destinies because 

of two different choices. One lived his life with no fear 

of God. He sought fame and the favor of man. The 

other lived his life in fear of God and sought His favor, 

often His forgiveness, but always His approval. 

All of us have these same choices. We can live for 

ourselves, as Hugo Chavez did, seeking recognition 

and power and die in fear as he did. Or we can choose 

to live for God as David did, serve Him faithfully with 

great love and passion, and die as he did - in peace and 

with hope.

Ready or Not

Visit us at SowerMinistries.com

doneness. 

Basil Spread: 

In a food processor, add mayonnaise and fresh basil. Pulse 

until combined. Transfer into a small bowl or a squirt bottle. 

Place in fridge until ready to use.  

Assemble: 

On a toasted English muffin, add basil spread on both top and 

bottom of English muffin. Add lettuce, tomato, burger, bacon, 

Add top and serve. 

BLT Burgers
Want to share your 

favorite recipe? 
 

Send it to  
toni@farmlandpub.com, 

mail it to P.O. Box 159 or 
call 270-384-9454 and ask 

for Toni.  
 

I want to share your 
favorite recipes on 

Homeline!!
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Excellent Quality 
Great Price 

Northern KY Tobacco  
Greenhouses & Supplies 

1490 Hwy. 35 • Sparta, KY 41086 

502-463-2412 • Fax 502-463-2416 

kitty.nkygreenhouses@gmail.com

Hemp Clones available!

SUPPLIES: Styrofoam trays, 

soil mix, bark mix, drip tape, 

irrigation supplies, plastic 

mulch (3’ & 4’ 1.25 mil)  

and MORE!

varieties to choose from: 

BaOx • Cherry Citrus • Sweetened  •  T1 • Stout

Reserve yours today!

CCBBDD  cclloonneess  

CCBBGG  cclloonneess

help producers, but farm-

ers aren’t accustomed to 

being told they have to 

wait for permission be-

fore they can protect 

their livestock. 

“When I see vultures 

after a newborn calf, I 

don’t have time to apply 

for a permit,” one pro-

ducer said. Because of 

the risk, It is common for 

beef producers to carry a 

rifle in their trucks as 

they check their cattle. 

Cain is fully aware of 

the “shoot, shovel, and 

shut up” policy.  

“We encourage all Ken-

tucky producers to be 

law-abiding citizens, we 

recognize it’s an issue, 

and along with the per-

mits, we advocate non-

lethal practices including 

harassment, herd and 

guard dogs, donkeys and 

hanging effigies,” he 

said. 

In the fall of 2019, Farm 

Bureau gathered the U.S. 

and Kentucky Fish and 

Wildlife personnel with 

Kentucky Cattlemen’s As-

sociation members to dis-

cuss other ways to deal 

with black vultures. 

These “talks were getting 

a bit of traction for quali-

fying producers to be-

come a safe harbor.  But 

the talks closed when 

COVID-19 restrictions 

went into place,” Cain 

said. 

“What we are dis-

cussing is a state-by-state 

program where produc-

ers can protect their 

property and livestock by 

“taking” black vultures – 

as long as they follow the 

rules – without fear of 

prosecution.” 

Cain also noted that 

U.S. Fish and Wildlife has 

been highly cooperative 

and representatives un-

derstand that black vul-

tures are a problem. He 

hopes that talks will re-

sume when COVID-19 re-

strictions are lowered 

and Fish and Wildlife per-

sonnel are back in their 

offices. 

For more information 

about the sub-permit 

process, go online to 

fw.ky.gov/Wildlife/Docu-

ments/BlackVulture-

DepredationPermitProce

ss.pdf. 

Interested livestock 

producers may request a 

sub-permit application by 

emailing Joe Cain at 

joe.cain@kyfb.com or 

calling the KFB Com-

modity Division at 502-

495-7738 and requesting 

an application. 

 

By Toni Riley 

Field Reporter 

FROM PAGE 3

Black vultures cause havoc 

Two projects, one conducted by Pur-

due University with support from the 

University of Kentucky and Murray 

State University, and another project 

conducted jointly by the University of 

Kentucky and Murray State University, 

will research the predatory and scav-

enger habits and the nesting and roost-

ing habits of black vultures. 

The Purdue project determines 

through necropsies if an animal car-

cass has been killed or cleaned by 

black vultures. This determination will 

allow adequate compensation for the 

loss of the animal through a federal in-

demnity program. Kentucky livestock 

producers can support this study. Pro-

ducers finding a carcass within 24 

hours of death can contact UK Exten-

sion Wildlife Biologist Dr. Matt 

Springer. Springer will retrieve the car-

cass and transport it to Purdue for 

study.  

Springer and Murray State Univer-

sity are conducting a citizen-based re-

search project to study black vulture 

nesting habits. Producers can report 

black vulture nest sites anywhere in 

the state. This study is part of a wide-

spread project across the Southeast 

United States. The goal is to be better 

understand black vulture populations 

and behaviors, potentially mitigating 

black vulture damages.  

Livestock producers interested in 

being a part of either study should con-

tact Springer at mattspringer@uky.edu, 

859-257-8633, or Phil Kavouriaris at 

Murray State University msu.blackvul-

tures@murraystate.edu, 270-288-6097. 

HELP NEEDED: 

Universities Research Black Vultures: 
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and

Trent Miller

BULLS FOR SALE

LIVESTOCK BREEDER DIRECTORY

Isaacs Angus

270-528-5486 • 270-528-1946
809 Glen Logsdon Rd. • Horse Cave, KY 42749

Tim & Ann Marie Isaacs

Quality Alfalfa Hay 

Registered Angus Cows For Sale 

Registered Angus Bulls –  Service Age

Matt Isaacs – 270-774-5486

270-469-5517

St. Clair Farms 
Registered Angus

Eric & Sherry St. Clair 

Cell 270-617-1079

13433 Falls of Rough Rd. 

Falls of Rough, KY 40119 

stclairangus.com
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Livestock Marketing Group

®

www.kysoy.org

Photo courtesy of Matt Hilton, Kentucky Farm Bureau 
Studios & Hayden Farms.

CAN EATING BEEF BE SUSTAINABLE?

The articles and information in the Pride in Agriculture Education 

page are provided by the Kentucky Agriculture and Environment in 

the Classroom. KyAEC and its members partner to bring agriculture 

learning to Kentucky schools and youth organizations through education 

programs, workshops, and curriculum development. 

Learn more by visiting www.teachkyag.org or www.kyfoodandfarm.com. 

S
ustainable food is important to 

many people, including farm-

ers and food producers. As we 

have explored the complexity of food 

production decisions with the help of 

BestFoodFacts.com, we’ve looked at 

the dimensions of sustainability, animal 

This post examines the methods used 

beef cattle live in grass pastures most of 

their lives. After calves are weaned from 

their mothers, they may either be “grass 

fed” or “grain fed” and sometimes a 

combination of these two methods.

raised primarily on grass, pasture or hay. 

Some grass-fed beef programs include 

non-grain products, such as soyhull pel-

from cattle who are fed a diet of high-

energy grains, which includes corn, soy 

beef may also be called corn-fed.

Questions around the sustainability of 

beef have recently been raised, as stud-

ies have examined the greenhouse gas 

emissions linked to livestock and beef 

production. An article by Tamar Haspel 

in the Washington Post explained some 

of the key considerations and noted there 

are many connected factors, including 

methane emissions, manure manage-

practices, and more. 

“Some grass-fed cattle are better for 

the planet than some grain-fed, and vice 

versa,” Haspel states.

“No matter what strategy you choose, 

University, stated in the article.

-

tree, associate professor in animal sci-

is conducting research to better under-

while he was researching beef cattle at 

Louisiana State University. He and his 

-

damage to the area and many farms.

“I began thinking about the resiliency 

of our food system. We do have a solid 

how to make our food system better and 

more resilient,” he said. “For any system 

to be sustainable long-term, it’s got to 

be something we can sustain environ-

got to be a system that can be supported 

socially.”

Some conversations about beef pro-

duction sustainability involve green-

house gas emissions linked to livestock 

and beef production.

“There’s always balance to this 

-

derstand that science is revealing the fact 

that we have made some mistakes in how 

we grow food. We’ve been addressing 

things strictly from volume perspective. 

We are learning about actions that have 

a better impact on the environment and 

contribute to food security.”

About 80 percent of beef in the United 

States is grain-fed. Because the animals 

receive a high-energy diet, they reach 

the amount of land and water required.

“If we want more land for wildlife 

and recreation, it means we have less 

land to grow food on. If we have less 

land to grow food on, we then focus on 

His current research is looking at 

ways to improve grass-fed beef opera-

-

tree and his colleagues study various 

practices, such as working to add carbon 

to the soil, increasing biodiversity and 

selecting cattle with genetics best suited 

for grass feeding. The results have been 

promising.

“As our land has gotten better, we 

can run more cows on less land and with 

shown we can produce beef with a net 

produce the same amount of food. You 

can’t have your cake and eat it too.”

Source: BestFoodFacts.org - The Center for Food Integrity

He is hopeful that the research will 

-

and improve the long-term sustainability 

of farming.

-

lies are people. Farmers have to feed 

their family day in and day out,” he said 

of his work to improve farmers’ liveli-

hoods.

Both grain-fed and grass-fed 

systems can be sustainable, Dr. Rown-

tree believes. He said there are many 

misunderstandings about beef produc-

tion. For instance, not all grain that is 

raised goes into animal feed, because 

much of it is used for other purposes. 

Research has shown that cows do not 

produce as much methane gas as was 

once believed.

“Cows are ruminants, which means 

they can upcycle nutrients from plants 

that we can’t. They eat grass from 

untillable ground, so grazing cows are 

not taking away from land to grow 

crops,” he said.

Beef cattle are either grass-fed or 

time and requires more land to produce 

the same amount of food, while grain-fed 

beef concentrates animals in smaller ar-

eas and requires land and water to grow 

crops. Both methods of raising beef can 

be sustainable from the perspective of 

the environment, animal well-being and 

farmer livelihood.



I get my best 
questions from 
producers. Such as 
this one: How 
many acres do I 
need to justify buy-
ing my own bale 
wrapper?  

Digging deeper into this question 
makes me better appreciate my Ag 
Econ colleagues, because, as you will 
see, it is complicated.  

Figuring the cost is the easy part. 
Wrappers can be purchased new or 
used and the cost will depend on the 
type, model and features. To determine 
cost, I used a loan calculator to finance 
varying amounts at two interest rates, 
figuring to pay off the loan in five years. 
Annual cost ranged from $1056 for 
$5000 at 2 percent interest to $7,128 for 
$30,000 at 7 percent interest (Table 1). 

To determine the dollar value advan-
tage for making baleage over hay, I con-
sidered two main benefits: lower 
storage loss and lower supplementation 
costs. For storage loss, I compared 
netwrapped hay stored outside to 
baleage. In this scenario, netwrapped 
bales lose about 15 percent of their dry 
matter in storage. This loss was valued 
using four different values per ton of 
dry matter (Table 2). Even at $100 per 
ton, this loss equaled only $15, a very 

modest benefit. 
Granted that 
netwrapped hay 
stored outside 
would lose nutritive 
value as well as dry 
matter, but this was 

not accounted for in this analysis. 
Second, I considered savings in sup-

plementation for cows during lactation. 
To do this, I compared hay with 8 per-
cent crude protein and 48 percent TDN 
to baleage testing 14 percent crude pro-
tein and 60 percent TDN. Putting these 
two forages through the UK Beef For-
age Supplementation tool, I determined 
that 13 pounds of soyhulls were needed 
per day if our low quality hay were fed 
to 1250 pound beef cows in lactation. I 
estimated that lactating cows might 
need supplementation for 60 days 
(March and April) with a spring calving 
herd. At current prices, this comes up 
to a staggering $87 additional supple-
mentation costs needed for hay vs 
baleage (the baleage did not require any 
supplementation). 

When I ran this by my UK beef nutri-
tion colleague and a knowledgeable 
county agent, it was clear that a) my nu-
trition example was too extreme, and b) 
few would consider feeding that much 
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Can I afford my 
own bale wrapper?

The Forage 
Doctor

By Jimmy Henning

SEE CAN I, PAGE 15
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nearly a decade (of her 

career), I was riding the 

trenches with men.”  

When COVID-19 hit, 

the department was cut.  

“The rest is history,” 

Richard said. “We started 

processing beef, and 

Covid had us take off 

since there was none to 

buy. We got some pro-

cessing spots here locally, 

developed a customer 

base that way.” 

She didn’t take her 

goals lightly.  

“Farming can be 

volatile, it was nerve-rack-

ing there for a little while 

… It was make or break, 

needed Larland Beef to 

take off. We’re blessed it 

did, but we still have a 

long way to go.”  

At 71, her dad still oper-

ates “every aspect of the 

farm,” along with help 

from Richard’s husband, 

Will, who came to work 

for the farm three years 

ago. Her whole family, in-

cluding mother Debbie, 

have supported her along 

the way, she said, and 

she’s thrilled that her 2-

year-old daughter, Liv, 

could become a sixth-gen-

eration farmer.   

“The goal is to expand. 

If I was being truthful, I’d 

love to start a farm mar-

ket or have a storefront in 

a downtown,” she says. As 

her dad and husband do 

most of the day-to-day on-

the-farm management, 

she focuses on the mar-

keting aspect of the com-

pany.  

Farmer’s daughter creates farm-to-fork spin-off on land she grew up on
FROM PAGE 1

Larry Donnell holds granddaughter Liv Richard, from left, with wife Debbie, with daugh-
ter Laura Richard and husband Will, on Larland Farm in northern Garrard County. 

“And taking beef or-

ders, which is really my 

favorite thing to do …” 

Richard said. “It’s fulfill-

ing to hear customers like 

it, they’re shopping local 

and supporting farms. 

That’s what I’m in it for.”  

To find out more about 

Larland Beef or to shop, 

visit larlandbeef.com. 

Richard can be contacted 

by emailing larland-

beef@gmail.com or call-

ing (859) 321-7966.  

 

By Bobbie Curd 

Field reporter  

Cattle graze on the Larland Farm where Laura Richard became president of Larland 
Farm in Garrad County after the pandemic began. 

FFaarrmmeerr’’ss  PPrriiddee
TThhee

CCaallll  227700--338844--99445544  oorr    

eemmaaiill  HHaaiilleeyy  aatt    

pprriiddeemmaarrkkeettiinngg@@dduuoo--

ccoouunnttyy..ccoomm    

ttoo  aaddvveerrttiissee  iinn    

TThhee  FFaarrmmeerr’’ss  PPrriiddee..
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Thor n Valley
Angus

Complete and Total Dispersal

RANCE LONG
918-510-3464 
rlong@rancelong.com
www.rancelong.com

Sale Managed By

INC

SALE BOOKS MAILED 
UPON REQUEST ONLY.

Thor n Valley
Angus

8375 CEMETERY ROAD, BOWLING GREEN, KY 42103
Jimmy Gipson, Owner 
Email: JGipson5731@gmail.com

Larry Atkinson, Manager    270-799-1572
Email: cattlemanlga@gmail.com

Broadcasting Real-Time Auctions

Saturday, May 29, 2021 
Noon CST, held at United Producers in Bowling Green, KY

sav America 8108

sav blackcap may 1808

The service of  this record selling AI sire 

sells as a highlight.

Daughters 
and 

granddaughters
sell.

sav blackcap may 1776 sav blackcap may 4136

sav elba 4236

sav queen 4390

Featuring the strong infl uence of  
these females:

over 400 head sell

A year ago, cattle mar-

kets were swinging up 

and down amid the early 

months of the COVID-19 

pandemic. This year, cat-

tle markets are more sta-

ble, and the future looks 

promising.   

“2021 looks a whole lot 

like the 2020 we expected 

had it not been for 

COVID-19,” said Kenny 

Burdine, agricultural 

economist for the Univer-

sity of Kentucky College 

of Agriculture, Food and 

Environment.  “The sup-

ply this year looks about 

the same as it did last 

year, maybe a little bit bet-

ter. The calf crop will be a 

bit smaller, which usually 

helps support our fall 

markets.”  

Burdine said one thing 

that is really helping is 

improved demand. When 

COVID-19 hit, most of the 

country shut down. Many 

restaurants closed or re-

duced sales without in-

door dining, and the 

demand for beef went 

down. But now with fewer 

restrictions, warmer 

weather for outdoor din-

ing and many people 

going back out, demand 

is up.  

“I think everyone ex-

pects more of the con-

straints to be lifted as we 

move through this year,” 

Burdine said. “Demand 

should continue to im-

prove throughout 2021.”  

The first few months of 

2021 were encouraging in 

terms of exports. The 

U.S. moved quite a bit of 

beef to other countries, 

with China particularly 

strong the first two 

months of 2021.  

“The combination of im-

proving demand, in-

creased exports and just a 

more normal scenario 

overall points to a better 

2021,” Burdine said. “The 

fall feeder cattle board is 

Cattle markets more stable a year into COVID-19 pandemic
trading at a big premium. 

That means the expecta-

tion is that prices are 

going to be a whole lot 

better as we get into sum-

mer and fall. So, a lot of 

our fall cow-calf opera-

tions that are now moving 

weaned calves are going 

to benefit from the fact 

that those calves could be 

placed in a grazing pro-

gram and sold on a much 

stronger market this fall.”  

The cattle industry has 

weathered the pandemic 

storm, but not without 

significant impacts on 

profitability for cattle pro-

ducers across the system. 

Impacts were seen on 

cow-calf, stocker, back-

grounding and finishing 

operations. Burdine said 

direct payments through 

the Coronavirus Food As-

sistance Program cer-

tainly helped, but they 

didn’t make up for what 

producers lost last year.   

“There were losses last 

year that we’re not going 

to get back, but we are 

certainly set up for an im-

proved 2021,” he said. 

“Our newest challenge is 

drastically higher feed 

prices, which are impact-

ing costs for growing op-

erations and the value of 

heavy feeder cattle being 

sold.”  

 

By Aimee Nielson 

University of Kentucky 



supplement. Feeding six pounds per day 
was a more ‘normal’ supplementation 
level. So I rolled back the supplementa-
tion savings in Table 2 to $40 per 60 day 
feeding period. As it turns out, it takes 
about a ton of forage dry matter to feed 
a 1250 pound cow for 60 days. Therefore 
the $40 savings could be considered ‘per 
ton’ which allowed calculations in Table 
2 to be per ton of dry matter. You could 
argue that the cost for plastic should be 
accounted for here, but I will balance 
that cost with that of a tedding operation 
needed when making hay and call it 
even. (I told you I was not an econo-
mist). 

To calculate the tons needed to make 
the annual wrapper payment, I divided 
the annual cost by $59 (the added value 
if forage was valued at $60 per ton). 
From this calculation, it would take 121 
tons of baleage annually to pay for a 
$30,000 wrapper in five years (Table 3). 

At a presumed yield of two tons of for-
age dry matter per acre, that equates to 
only 62 acres of baleage needed annu-
ally to justify the cost  in our most ex-
pensive scenario. 

Are there flaws in this logic? Probably. 
You could argue for less added value 
from supplementation savings, but you 
would have to balance that with the cost 
of losing body condition in lactating 
cows that are not well fed.  

The bottom line: this scenario and cal-
culation is different for each producer. 
But the fact that a fairly low number of 
acres of baleage were needed to make 
the payment on a pretty much full cost 
implement indicates a significant 
amount of added value for making 
baleage. 

So, should you buy your own wrapper? 
To quote my Ag Economics colleagues, 
“it depends.”  

Happy foraging. 
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Can I afford my own bale wrapper?
FROM PAGE 12

Rate $5000 $1000 $15,000 $20,000 $30,000

2% $1,056 $2,100 $3,144 $4,212 $6,312

7% $1,188 $2,376 $3,564 $4,752 $7,128

Annual Cost 
Amount financed, 5-year payback 

Table 1. Annual cost to finance varying amounts over five years at 
two different interest rates

$40 $60 $80 $100

15% Storage 
Loss

6 9 12 15 

Quality $40 $40 $40 $40

Total Value $46 $49 $52 $55

Forage Value Per Ton Dry Matter 

Table 2. The estimated added value of a ton of grass baleage com-
pared to a ton of dry hay on a dry matter basis for hay at four different 
forage values. Quality value was calculated to be the cost of additional 
supplementation needed for a ton of hay compared to baleage for 60 
days of feeding to a cow in lactation.

Tons to payback purchase price in five years  
with forage valued at $60 per ton 

Amount Financed 

Table 3. Number of tons needed to payback varying principal 
amounts and two interest rates for baleage versus dry hay consider-
ing storage losses and additional supplementation needed for 60 days 
of feeding to a 1250 pound lactating beef cow. 

Interest 
Rate

$5000 $10,000 $15,000 $20,000 $30,000

2% 18 36 53 71 107 

7% 20 40 60 81 121

Call Hailey today to get in the June 3rd issue 

of The Farmer’s Pride! 

Call - 270-384-9454 or Text 270-634-4164
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Roeder Auction 

Office 270-962-7273

Cell 270-881-2610

Owner: Delbert Roeder

Hopkinsville, KY 42240
1010 Skyline Dr.

Company

888-631-2746 • 502-633-2746 
88 Brunerstown Rd. • Shelbyville, KY 

shawn@hbarrysmith.com 

Your full service auction company!
GOLDEN RULE–WILSON

www.GoldenRuleAuction.com

Real Estate & Auction #1, LLC

270-384-1111 • 1-800-854-9992

Visit us for current REAL ESTATE  

listings & upcoming AUCTION events!

CCOONNDDUUCCTTIINNGG  LLIIVVEE,,  HHYYBBRRIIDD  &&  OONNLLIINNEE  OONNLLYY  AAUUCCTTIIOONNSS.. 
Call for a FREE Consultation!

Alex Popplewell, Auctioneer 

Todd Robertson, App. Auctioneer   

Danny Mouser, Agent & Auctioneer  

Troy Coffey, Agent & App. Auctioneer

Chris Wilson, Broker & Auctioneer 

Call Hailey Hare at  

270-384-9454 or  

text 270-634-4164 to  

get your ad in the  

Auctioneer Directory
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Second and 4th Monday of 
each month at 1 p.m.
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Central Kentucky 
Premier Heifer Sale

June 5th, 2021  �  1:00 PM EST
Blue Grass Stockyards  �  Lexington, KY

� Approximately 200 heifers will sell from producers   

 in Marion and Nelson Counties.

� Bred to calve in fall starting September 1st .

� Guaranteed bred to bulls with known EPDs and have  

 met stringent requirements for health, quality  

 and pelvic measurements.

� Guaranteed pregnant 30 days past sale.

For More Information Visit 

www.heifersales.com or Contact:

Todd Harned
Boston

502-249-2354

David Sandusky
Lebanon

270-692-7793
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Loretto Grain

Currently Contracting Fall Grain 

Current bids are on our website  

at peterson-farms.com
Sales and Marketing call: Deborah Gillis  

270-699-0792 

Deliveries call: Brent Hupman 

502-827-3344
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WEEKLY KENTUCKY CORN BID AVERAGE PRICE

($/CWT)

2021 2020 5 Year Average
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WEEKLY 400-600 LB FEEDER HEIFER M&L 1-2 

WEIGHTED AVERAGE PRICE ($/CWT)

2021 2020 5 Year Average
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WEEKLY 400-600 LB FEEDER STEER M&L 1-2 

WEIGHTED AVERAGE PRICE ($/CWT)

2021 2020 5 Year Average
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WEEKLY KENTUCKY CATTLE AUCTION RECEIPTS

2021 2020 5 Year Average

Slaughter Cows Average High Low

Breakers   53.50-76.50 61.50-83.00 57.00

Boners   43.00-74.00 52.50-83.00 40.00-58.50

Lean   36.00-70.50 52.00-72.00 30.00-60.00

Slaughter Bulls Average High Low

Yield Grade 1&2   73.00-104.00 89.00-111.00 60.00-92.00

Kids-Selection 1  55 lbs 460.00; 67 lbs 435.00.  Selection 1-2  90 lbs 320.00.

Selection 2  38 lbs 340.00; 51-59 lbs 380.00-440.00; 70 lbs 380.00; 93 lbs 270.00.

Wooled-Choice and Prime 1-2 54 lbs 265.00; 68 lbs 260.00; 87 lbs 255.00; 113 lbs 

230.00.  Wooled-Choice 2  53 lbs 270.00; 70 lbs 260.00; 97 lbs 260.00; 146 lbs 

115.00.  Hair Breeds-Choice and Prime 1-2  53 lbs 250.00; 67 lbs 232.50; 87 lbs 

230.00;  100-110 lbs 130.00-230.00. View Full Report

WEELKY COW SUMMARY 

 SLAUGHTER GOATS:  216

SLAUGHTER SHEEP:  614

May 13, 2021 Bowling Green, KY
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CLASSIFIEDS

Call Charlie 859-608-9745 

Red Barn & Associates 

www.RedBarnandAssociates.com

MAY 2021 SPECIALS
1402/1403 Horning heads - IN STOCK 

John Deere 3975/3955 - IN STOCK 
New Holland 790/900/230/240 - IN STOCK 
IH Tractors - 1566, 1086, 966, 766, 140 - IN STOCK 
Artex SB600 IN STOCK 
Meyer 510 TMR mixers  IN STOCK 
Cloverdale 500 T -TMR mixers  IN STOCK 
Stoltzfus 10 ton Litter spreader $30,000 
Gehl R150 skid loader $19,500 
Caterpillar 242B skid loader- $17,500 
New Holland 790 choppers @ $7,500 
John Deere 8200 drill $6,000 
Gehl 7210 feeder wagon $7,500 
New Idea 363- manure spreader $8,500 
Artex SB 200- vertical beater- FOR RENTAL 
Kemco Bale Wrapper new $30,000 
Stoltzfus lime - litter- fert cu 50 $19,500 
JD 556 and JD 567 string roll balers CALL 
Farmco feeder wagons-15 in stock – CALL 

JD  468 – net and twine Round Baler $16,500 

Esch hay tedders, 18 and 22 ft IN STOCK

STATE AVERAGES

Steers (M&L 1-2) This Week Prior Week Last Year

350-400 lbs 165.09 162.61 160.88

400-450 lbs 158.31 159.86 153.31

450-500 lbs 158.66 153.88 149.38

500-550 lbs 152.42 149.23 145.63

550-600 lbs 144.97 143.62 140.01

600-650 lbs 138.89 135.70 135.43

650-700 lbs 135.76 134.48 129.46

700-750 lbs 127.98 122.08 121.64

750-800 lbs 126.15 119.28 119.96

800-850 lbs 120.96 116.57 114.16

850-900 lbs 119.34 121.02 115.27

Heifers (M&L 1-2)

300-350 lbs 143.88 146.75 142.35

350-400 lbs 141.27 141.70 139.85

400-450 lbs 139.48 138.59 136.16

450-500 lbs 137.74 138.08 130.06

500-550 lbs 132.64 131.19 125.94

550-600 lbs 128.38 129.55 120.97

600-650 lbs 120.71 120.53 118.37

650-700 lbs 118.47 119.50 115.09

700-750 lbs 112.80 111.73 113.15

750-800 lbs 109.77 109.22 105.43

CLASSIFIED  

ORDER FORM

20 words or less  
(50¢ per word after 20 words)

$20 for 2 issues

Mail form to:  
The Farmer’s Pride  

P.O. Box 159 
 Columbia, KY 42728



FOR SALE: Registered 
polled Hereford bulls and Gel-
bvieh bulls. Call Clifford 
Farms at 859-234-6956. TFN 
FOR SALE: Registered 
Angus cows, calves and 
heifers for sale. Call Ridge 
View Angus at 606-787-
7307.    Kings Mountain, Ky. 
FOR SALE: Beef crossed 
calves, bulls and heifers, 7-
21 days old; Holstein calves 
and Jersey calves. Can de-
liver. Call 270-991-3727. 
Cave City, Ky.          6/17 
FOR SALE: Yearling Hol-
stein Bulls for sale - Call 
David Sammons, Horse 
Cave, Ky. - 270-524-2637. 
5/20 
FOR SALE: 28 Jersey Milk 
Cows - 502-548-5467, leave 
message if no answer. 5/20 
FOR SALE: 2 and half year 
old registered Jersey bull. 
Good disposition, $100, 
Paris, Tn., Charles Steer, 
731-782-3463.            6/3 
FOR SALE:Four basket 
KUHN tedder, caller 502-
867-9562 or 859-333-0807. 

          6/3 

CLASSIFIEDS

Beef

Timber

MONEY GROWS ON 

TREES: Looking for walnut, 
white oak and red oak trees. 
Will also harvest other 
species. Certified logger, ref-
erences available. Will travel. 
Call Eli Miller Logging at 270-
524-2967 and leave a mes-
sage. Member of the Better 
Business Bureau     12/16/21

Farm Equipment
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SHAVINGS, INC.

1001 New Columbia Rd.  

Campbellsville, Ky. 42718

Phone 270-789-9611 • Fax 270-789-4901

WOOD SHAVINGS FOR  

ANIMAL BEDDING

Clean • Natural 

Absorbent • Baled or Bulk

SEE YOU AT THE FARM SHOW! 

WEST WING #3093

Buyers of Red Cedar and Pine Logs

Services

Timber

 

“I saw it  

in the Pride!”

Hauling Rice Hulls for Poultry Houses

Lewis Farms
John Lewis

Call 606-307-4430 Serving Kentucky & Tennessee

Follow us on Facebook and Instagram

Beauregard • O’Henry 

Bunch Porto Rico • Covington 

Georgia Jets • Murasaki  •  White Bonita 

Averre • Orleans

Visit our website to place your order 

www.sweetpotatoesky.com

Kentucky’s only certified sweet potato plant producer!

Internet prices include shipping; please contact us for local pickup prices.

VARIETIES AVAILABLE

Plants are shipped according to recommended planting 

dates for your area; see the FAQ tab on our website. 

Contact us for more information! 

twinoakacres.ky@gmail.com 

606-219-6570

- FOR SALE - 

SWEET POTATO PLANTS

Jonathan & Angie Dye • 606-219-6570 
P.O. Box 201 • Nancy, Ky. 42544 • www.sweetpotatoesky.com

Harvey Mitchell 859-612-7326 

harvey@kyprimerealty.com 

Matt Mitchell, Principal Broker 502-758-4226 

matt@kyprimerealty.com 

Greg Robey, Sales Associate 859-265-0373 

greg@kyprimerealty.com

KyPrimeRealty.com

YYoouurr  KKeennttuucckkyy  FFaarrmm  
BBrrookkeerraaggee  EExxppeerrttss

SSppeecciiaalliizziinngg  iinn  tthhee  ssaallee  ooff  aallll  
ttyyppeess  ooff  ffaarrmmss  aanndd  llaanndd..

Trailer for Sale

FOR SALE

FOR SALE: BEAN, 

TOMATO, and TOBACCO 

STICKS - kiln dried oak. 
Lebanon Oak Flooring Co 
LLC, Lebanon, Ky. PH: 270-
692-2128.         9/16 

 

 

 

 
 

 
 
 
 
 

of produce.
larger quantities 
anyone needing
restaurants and
supermarkets, 

farmers’ markets, 
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your produce.
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PRODU
HART COU

6880 Cub Run

270-524-000

Marketing In

Service and Quality Are

 

 

 

 
 

 
 
 
 
 

UCE AUCTION
UNTY

n Hwy. • Munfordville, Ky.

05

fo: 270-524-0008

e Our Highest Priority

FOR SALE: 2004 24x7 ft. 
aluminum Gooseneck brand 
cattle trailer, one owner, good 
shape, half price of a new 
one. Call 270-991-3728. 5/20

Tell them

FOR SALE: Allis-Chalmers 
four row, no-till, corn planter 
and carousel mechanical to-
bacco transplanter. Call 
Chester Philpot at 502-741-
8685, Shepherdsville. 6/3/21
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CLASSIFIEDS

Farm Equipment

Serving Kentucky and Surrounding States Since 1951

Call 859-254-7022

Pipes, sprinklers,

guns, travelers,

center pivots & drip

Pumps, reels,

drag hose

systems

www.kentuckyirrigation.comMade in the U.S.A.

COWHERD EQUIPMENT, INC.
1483 Old Summersville Rd. • Campbellsville • cowerdequipment.com

Office: 270-465-2679 � Fax: 270-465-8239 � Mobile: 270-469-0398

Silage Bags • Bunker Covers • Hay Covers 
Stretch Film • Net Wrap • Twine

Silage Baggers & Hay Wrappers for Sale or Rent
Parts & Services Offered!

Come See Us For All 
Your Mixer Wagon Parts, 

Services & Repairs!

Russell County Stockyards

Have livestock questions? 
Need information?

Farm Visits � Consultation on when to sell

Call Mike Loy at 

270-250-3554

32x72     You Build: $5,250 – We Build: $8,500

32x96       You Build: $6,950 – We Build: $10,995

Home Phone: 270-692-6730

Cell Phone: 270-699-1499

Joe Paul Mattingly
830 Sally Ray Pike
Raywick, KY 40060

*Includes everything except concrete around post.
*Includes everything except concrete around post and 
metal on the sides.

Services

32x72  You Build: $5,750 – We Build: $8,750 

32x96  You Build: $7,500 – We Build: $11,995

Farmers Serving Farmers

Services

Hillside Acres
Eubank, Ky.

Custom Silage Bagger Rental 
7 ft., 8 ft., & 9 ft. Bags 
Plastic Sheeting

25’x100’ 
up to 60’x200’ 
30” Flavor Seal  
       Bale Wrap 
48” Hybrid Netwrap 

51” Hybrid Netwrap 
67” Hybrid Netwrap 
48” Blue Magic     
       Netwrap 
Sisal and Plastic Twine

Call for prices 
606-423-4271 • 606-802-5748

Farm Equipment

Timber

Services
OPEN POLLINATED SEED CORN

Outproduces hybrids for silage.  
Leafy and sweet stalks for grazing.  

High feed value grain. 
$67 / bushel + shipping

217-857-3377

Services

MATTINGLY SILOS
502-252-7300

All Sizes of Silage Bags & Bunker Covers

Ag Bag & Kelly Ryan Baggers 

For Sale or Rent � Stretch Film � Silo Doors

� Parts Available for Hanson, Valmetal, Badger®, 

Silo Matic, P & D, Van Dale, Starline, James Way 

� Valmetal Vertical Mixers 250-1100CF

Bulls and Heifers

BULLS AND HEIFERS  

FOR SALE

18-24 month old Chiangus 
& Simangus bulls  

 
Fall-born and yearling heifers.  

Show prospects and replacements.

Quiggins Chiangus 

Horse Cave, KY

Blake Quiggins 

815-207-1105
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